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Seminar Stimulates Packaging Ideas 

W ITI-I publit· intl'rL>st in pRckpllln~ 
!I t n C'UITcnt high, i,lood Illtl"nd· 

IIllt'l! III the Winter Workshop of thl' 
NUtiIlIlU\ Mucnruni MonufaclufNs As
~lll'iutlun wus I!:oqnctl'd. Thl' MllcIIl'oni 
PlickUllin~ S('lI1innr drew H'cnrd utA 
Icndnlll'l'. Tilt: dl,lcllutcs were fl'wurd· 
cd wHh pt'rfccl weather nnd Illltnulat
inA ~cssillns. 

50_tala 

The SUJlPlierll' Sul'iui un lIll' PlltiV 
uf Diplumut Wl'ft Muudny, Junuor), 22. 
s lm'led thines ofT with II festive uir. 
The fulluw inc nnns Wl'rc hU.its at thi.l 
porty nnd lit the noel'plion prcccdinll 
the truditiunul nos Slit t i Spo.ghcUi 
UufTt't till Tuesday and the Associution 
Dinner Pllrty on Wednesduy t'\'ening: 

Amuco. Inc. 
Ambt.·r Milling Dh'ision. GTA 
Arnbrt' llc Muchinery Corpol"Ution 
ASl't·(,o Curporot!un-Puvun 
llallus Egg Pwdocts CompulI~' 
V. James ncr-incusa Company 
l!ndb:lIlti-Lehnm Cr,rporation 
Till' Buhler Corporation 
Clt'rmunt Muchlne Company 
Comnmnd('r-Lnrobe(! Milling Cum-

pliny 
DeFrandsci Mnchlm' Curpurlltiun 
The Dulwckrnun CumplUl~' 
DuughbLJ~' h,dustril·!':. Inf'. 
Du Punl Film Di\'biun 
ruu~t Pncku~ing CurpornliclIl 
GI'm'rI.1 Mills. Inc. 
1I('lIl1ing;;('n F'OI(1d~. 1m'. 
I -h' ~sci' Ma, ,·nim·nfubrik A.G. 
Huskin~ Cum puny 
Intcrnuticlllul ~Iilling Cumpany 
Munark Egg Curpomtilln 
North D •• kut:& Mill & Ell'\'utur 
Wilh:lln II . Olduch, 1m'. 
!lmsotli Litho;,:mph Corpo..l·ulion 
HuSSt'1I Miller-Kine Midllli Mills 
Triang:I' P:.ckugc Muchim·r)' Cum-

pliny 

Unillod Stotl'S Printing & Litho
graph 

West Vlrglnlu Pulp & Paper Com
pany 

Percepllon 

Seymour Rubin)!, induslrinl desil::llcL' 
frum Nt·\\, York Clt~', held the rapt nt· 
hmtltlll ut the first general sessioll with 
his dl'lIlonstrotlons of principles uf 
pCl'et'ptiun and uptlcal illusions. With 
thl: uid nt portable vcrs Ions of the up· 
purulus "mploYl'd at thc Ames Luburu
tul'ie·!!. Pell'elltlon Dt·monstration Cell' 
ter. Prlnt'clun Uni\'('rsity. ht· clearly 
dcmnostrllted that thlng~ nre nut 01-
\\'n~'~ whul thcy H'em, li\ghlights of hi~ 
ellnlment!! nrc.' til bc f!lund bcginnin); 
un page 6. 

'COt' reception un Tuesdu~' nit'hl \\·us 
helll II I phnlslde in Diplomat East with 
the Irudl;!tlllnl It II S fI n t t i Spaghetti 
Uul"'t In the Dun Appl..'lit RUllm. ~h'. 
lind Mrs. Charles C. Ros:;utti ):raci .. u~
I), gt'ectl'<i thclr guests at this tradition· 
al fcalure of e\'('f~' macuroni ,'HU\·,'''

Ilnn . 

Tr.nd. 

At tilt! ~t'ctlnd ~wn('ru l H·ssinn. M"r
rill O. Maughun, president uf thl' Food 
PUI.' kugulg Council. dis,·u~.~cd \\'hnt'~ 
Ill'\\' in plickloglng trends. 

t\l1~'n C, Ueni'dsell. \'icc pfl'sidellt IIf 
the Pucknf.:1II1;: Institute tu trude a~~ ... · 
cluthm df!\'uted ttl puck aging reseurchl 
lind directur uf the New Pruducts Oivi
~Inr.. TIl') Ml'ad CfJrpuratilln. of Cin· 
d nnntl. OhILl, "mpha~ lzed thut package 
lil n ,h ,pOlelit i ~ II rull-t ime jllb. lie ' 
drumatlzt'd h is presentollun by show
ing cxumplcll Ilf special packaging dt·· 
sign for dllTlcuit prublcms. A digest uf 
his commt'nls appears un page 10. 

Jumes J . Winston. dln.'('tor of I"t'

lieareh, Natlunal Macaroni Monufactur
eu A!suclllliun, Ink:n!: ('ognlzance IIf 

thl' Govcrnment's n.lrn·nt iU I 

packaging, rC\'!l'\\'cd "TIll' I. 
Don'ts d Pncknglng RCllul:lliu' 

FIIIIJ\\'ing the Assoclatlun', Ilnn\·z 
Part)' in Ihe MClZllnlnl' Then' l ' m~m 
e ntree wa~ ruast bet,r und f. 'l·t·mt· 
Alfredul. T('d Sills cumnlt'nlt'll n Ih~ 
WAIF mill "Precic.u~ Cnrgll." \ ' ·\Ir I_ 

II prugrnm Itl prllvide' hum\'~ I' OJI. 

plu\ll~ frum nr'uund Ihe world " (\ \\"1 11 
uHIin' ~pII~ hettl dillnel); in M." Ii. :. 
fund·l'(lising pruJect. 

Equipmenl 

AI the !lnul ~lneru l ~CSSi\J ll , till l\> ;,Ild 

slide;: uf imptlrton t new l'(jUlpm<,nl 
\\'l'I'l' shuwn. These includcd : 1I ,1t' !h~1"I 
lind Kllr.: lone gouds wl'if.:I ... r Dnd 
\\TUllper rr ... eh ine and Iht· II :nul I-i. II .. · 
tilt· weighl·r with IIlIlornoll(' hm: "11,·n· 
in): ;Uld positioninf.: devin'. 

t\set.'('tl uutumatit· machilil' (,,' \\'t ' l~h · 

1Of.: nnodlo!1'. This t'Clulpml'nt m;.k.·" 11:0 
bu~, nils, und sl'uls it . 

Dl'FI'IUleisci Machine CUl"p"r: .II"n I, 

de\'c!oping nn uutumnt\(' lun~ ~.Mod , 

welGhcr. 
Fr. Ht'liser hus u lunt.: IIl1n'arllnl ~nd 

s))ughetli weigher fcor Ihe Jlr"oI uc' I U '~ 
'If 'i5 l'urtz,ns per mlnull' with ,,1\, ,.\, (. 
tronit' \\'elghln~ lU'ud . 

TIll' Triungle Pm:kuCl' M,,, hUM: 
Cmnpnny is ulYnin!: Ihe Gau'", II I",,.. 
guuds well!he)' lind WI"UPIlt'r. 

Chmlt·)! Huskin~ , Industrial :I_u ll 
nllt. stlltl'd 111111 mllst ,,( till' t' 

probll' llls in till' mat'atoll1i I' 
1'(111111 had nil\\' b"t'n ~"I\"t'd 
!il'ribed ::l bag tJpcnln)! lIlal'h . 
miGht be suitabl e fur !pl·t,d lt 
hund puckugin;; tI( twislt,d \ 
I, seliling mudlinc lur l't'Ii"1'1 
which wrops I1t~ xiblt' til< 

tlrtllIlId tlll' tup I'll Ihut it i ~ 1':1 

und closl'. 

ICtlntinulod un I)u!:,' I 

.llmn 
. :o~It1~ 

!,. d. · 
,\'ha lt 
,p thl' 
,,,·lh 

1J .. ~ 

lapo' 
, "po·n 

CammlUce Chairman Cho,I •• RanallI thanks SuppliC!IS for thC!ir 
PIlrl in Seminar Socioh. 'rC!,ld,n' Eman".l. Ronlon', Jr. uond, to 
hi' righl . $C!olcd OfC! Ted Slth, Mn. R, M, Gr .... , ot'\d VI,. " •• 1· 
d~ftt Albcrt Rovo,lna. 

Pruld,nt Emon".!. Ronlon', Jr, ItC!lt) and Jahrl Gllotdli . 
C! lIomine C!lIhibits ut ililC!d In thc PercC!pliOtt dC!mon\tlol ' ... .. ,. , 
of the fun In It!viC!wing Iho optical illusion' ... '!~ 1...0"'.00 oot 

propL 

THE MACARONI 

ipac::k 
exhibition Biennial international packing and packaging 

Exhibition of machinery 
chemical- phar":laceutical and confectionery fo~ the industries 

Mechanical handling exhibition 

• 
1""1 I"". a 

exhibition of machinery for the foodstuffs industry 

Milan Fairgrounds 
1 st - 8th June 1962 
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SEYMOUR ROBINS' academic and 
phl1oAOphlcal JnvesUgation Into the 

field ot ptrceptlon stem frem hi' con
ception of dCllan work as meanlnl ". 
part or an environmental field, and, 
theretore, caullnl lome communlca· 
tlon, believability. or serving 81 a dl· 
rective tor action," 

He has studIed with Dr. Amel, who 
pioneered 1n the field at Dartmouth. 
Latt"r, Mr. Robin. became consultant 
to the P.ycho)oIY Department at 
Princeton and designed theIr PCrffP
lion Demoflltrallon Center. 

In practical application, Mr. Robin. 
now poIIHlel basic patenb fot hlah 
speed hllhway device., developed .. a 
result ot hb studies in that fteld. 

Hi, presentation has been liven be· 
tOh! numerous univenity and speclal
lzed groups aeroll the country, provld. 
ing-elpeclally through the demonstra· 
Uonal phase of the ledure-Informa
tlOD for both lay and profeulonaJ audl
enC9 on the function of the vliual ....... 

For example: A trapezoid window by 
III .hape and shading seems to oscil
late rather than revolve on the me
chanical merry-Io-round to which It ts 
attached. When a IllUe bird. II placed 
in the center of the window, It appe8J'l 
to be lolnl In a circle even thoulh the 
window .Ull appean to oscillate. This 
.how. the kind of errontoUi vtsual 
juds:mentJ we make when the vllual 
cues are In conRlc .. and when we have 
no ability to check the CUet to deter
mine reatity. 

A model of the human eye wu UJed 
to explain the physiological proceaJ of 
.eelns, ond the perception Is coneerned 
with Interpretation of Implnled pat
tefnl. Inverted vlalon and barrel dil
tortlon WII also demonstrated. 

Other demonstratiollJl eo nell r ned 
thenuelvea with probability, .equence 
of events, and object characteristics. A 
lines demohltration showed basic II
lumptlons about illmllarlty of obJectJ 
and cue. for depth pereceptlon. 

Our own motion slve. UI a great 
fund of Informo.tlon and aell u a vii
UBI directive for action. 

Mr. Robina' comments follow: 

We have all leen aDd experienced 
the bulc nBture of our UJe of our 
6e"," In understanding and operatina: 
successfully In the world around us. 
Probably the mOlt IIlnlllcant leSIOn 
to be learned from thls Is our need to 
re-aueu and re-evaluate our points ot 
view In our own on-solnl .!tuatlon. 
In a conatanUy changing world. For 
the de.lmer, the Perception studies 
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orrer lnIllhtl Into a more .cute use of 
the tooll of deslan. It lead, the way to 
a more IOphlaticated UIG l it the deslen 
facton of line, maM, fonn, color and 
texture. 

&ut beyond that Itl major contribu
tion Is in showinl mean, of problem 
JOlvinl throulh a discipline of inquiry 
and a "need for an e'lM expanding 
range of point of view. 

To review then: 
I. The teeing proceu I, one of mak-

1n& auumpUona about the nature of 
objects and .ltuatlona aro und UJ. 

1. The perceiver maku hb own con
tribution to th, .lCClllolI throulh hll 
experiences" III hll pumose. 

3. AU pe:rce:ptiona atl! involved with 
makinl a Judgment about constancy 
and chanae In the per«lved occllion. 

4. Objects and allul1Uona have no 
.llnlflcance ' in thern.acl vea apart from 
UI. It II only throulh ,)Ut" transaCtlOIll 
that value. and meanina. are estab· 
Ilobed_ 

5. We each brinl our own fonn· 
world to bear In .U pe:rt'elved occa
. 10M and for each of us It II 8 unique 
and penonal perception. 

O. Our perceptiona are alwaYI made 
In tennl of a poulblc sequence ot 
events-of one event of alanlOcanee 
fonowlng another and bued on these 
anticipated sequences we take action 
to satisfy our own quest for wen-being, 

Macaroni PaekagLag 
Evaluation ot macaroni pacluillna: 

"ainlt contemporary .tnndardJ and 
criteria of lupt'rmarket "packallnl II 

"they, relate "to hard-worklql mirketlng 
techniques, Indicates packallna In the 
macaroni field II an IndUitry of mU-
lIonalrel rldlnl In nx carta. " 

In collliderlni lOme general obltt. 
tlves for packalinl: 

Overall company Imale 
Packale Imale and packaginl: ram. 

lIy .trenlth 
Individual product portrayal and 

communlcat1C'n 
Ability to be Identilled with con. 

t ' .umer needl and values 
and In conaldellnl the sraphlc tit. 
ments that 10 to ' make the surfln: 
treatment of r. package: 

Use of trade name or ~ark 
Use of color 
Identillcatlon of product and it. 

UJe 
Character and quality ot typogra. 

pby 
QuaUty of I!ccondRfY InfomiaUon 

such 81 use lnalruction, ingre~li. 
enll, etc. 

End-use pictorial Illustrations, elt'. 
macaroni packallng has nol 
abreut of ttl .upermD.tket ~'~P.UI~ 
with other food produetJ making • 
for the .ame .hopper food dollar. 

Your IndUlUy has grown from 

tern or almolt ;:u~re::I;y~I~O~Cr'I:~:,~~: I oriented individual 
IndUlUy of 
reachln. over bIllIer 
.lve market Ilrt8.J ond fOl'C".!d 
petition of "Ihtinl for growth Dgllmt 
other food producll previoUily not ron· 
sldered competition .. • and all thlJ In 

". chMllnl and growing society and III 
the faee of thDt n:markable phenom· 
enon of our time •. •. the supermorlteL 

And yet the packaglna: In )'our In· 
dUlUy .t'"t!mJ to reflect the 
companies' attempt to 
each olher and still keep the 
al vehicle. which were 
many year'll DI):O whe"n 
.lderatloNi were a 
leu and minor aspect of mo., ,,, _ " "",,, 
potlcy and marketinl ob,I .. 'UI'<,' , 

We have seen today 

behavior find In hllu~m~an:'I:'::I:; i ::," 
brlnl an enUre 0 
perience and value Judlmenls i 
In our transactloru with the o't.jeclJ 
the world around UI. 

In our country there II no lonicr 
backwoods of communication. The 
.umer you would like " to rrach 
made her own Judgment about 
live merlla of thls year's .ulmnobl!,": 
Is corulantly exposed to 
communication techniques in 

llcalloN, haa become ":'~~:~~: 
IsUcated In her own 
fumlture and ac~lIOry .lyllng and 
be more ewly reached in tenTIS 01 
own current valul!I, JudlITlents, 

(Continued on 301, 

----~.-. -- ------ ---

No, I5 

AMERICA LEADS 

Macaroni manufacturlna plant. of today are a far cry (rom the lI,.,t 

one-man hand optrallon plant., 

Today, macaroni plant •• re seared (or high producUon throush 

Introduction and adopUon o( automatic, contlnuou. macaroni prene •. 

At the .ame lime, the Importance of .anltatlon hu mollv'led 

con.trucUon and design of equipment for feedlns of Ingredient. 

automatically Int~ the pretia. Automatic dryers have been 

developed which put the macaroni 

through a proce .. of drylns and curing 

In aboul 11 houf1. 

That', why macaroni production In 

America I. unequalled In Ihe world. 

You'll find King Mida, Scmofina unequalled 

In qualify, unvCJr)'ing In color dancJams. 
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What'. Ne. In : Fo~d' P~ckaging 
4 " " ~ "., ' 

" -
~ Ill' Morrill Ma",han, , ... Id.';t, National F ..... Packaging Council 

and Sal .. Mona .. r, GI.nora F;' .... i Dolry; I~ an ,lid. p .... ntatlon. 

A BuddIn Awabalng to lb • • 
Importance 01 the Package 

, , 

PACKAGING he, become bll bUll· 
fteia almo.t over "lghL ProIf'elllvC! 

buslneu companies NJW consider It ex
tremely ImportnnL It now has become ' 
too powerful a marketina: weapon tt' 
be left to lueu work or "hunch." 

Mac.,,,,nj ', 
Balli, which had becn created by • 
lreat paeb,e desianef, with thtm. 
They told about · their advant',n. 
Their packa,inl prOltam has been 10 
lucceaaful that ju:'1t recently the other 
bl, company in C.'maha went into I 

family dellan. Repol t.s are to the elTtd 
they. too, are very • appy with their 
lpeclal new family de.len. Thl. Cllt 
in Omaha I. not an exceptional t'l!1!. 

In ' fact. probably many men here to
day have a family design for all thtlr 
pcb,e., trucks, unifonnl, letterhutiJ, 
and .o on. 

Today we rec<lgnlle that people buy 
a lot of tMlliCI on Impulse. Particular· 
Iy I.s thls true In the food field. For 
example, a woman enters a supermar
ket, and accordlnl to Du Pont & Com
pany, she is motivated to Ictlon larlC!-
Iy \by the lreat'anay of beautiful pack- . Thin ta No Place .or o.c.pll·" 
ale. , most of them reachlnl out to hcr Pack."bI" In Foo4 Ind\UUy 
and .houtin, ' 'Take me, take me." Du In all pockallnl operatlona, may Wt 

Pont ftlUre' the buyer make. many 1 caution aasln.l any form of deceplivl' 
I tood-dec1l10ns In apllt seconds. The packaalna. Rlaht now the Federal GOY-
packaae that lookl mOlt attractive to emment 11 check In" In thl. direction. 
her 11 the one .he Benerally Hleetl Deceptive packellng hu devt'loptd 
unl .... he know. that the product In- Into a n ational bsue. In tact, one III-

.Ide la not to her IIklnl. Thl:;. packalo Uonal mORaUne on their front tovtr 
mwt be backed by a quaUty. ,'ilroduct called it the lreat. packallng Icandtl. 
because the belt package will nil a Senate hearings, as well as actlvltlts 
poor product only once. Therebre. the Let', look at atill another powerful by FDA and FTC make It Impcratlvt 
macaroni Indultry mwt have ' lot only that packagen of food check thr lr own 
a lood lookln, packale on the ouulde, p,,~aae, ,th1t , time a coUa,. ch .... \ packales very carefully. Don't be ('On-

pac..ug .. Here la one with great appe-
but allO a hlRh quality product on the tllc-a"peal. in addition to Protectinl tent on checking only your quality of 
lnaide of the paekale. the product properly. Let me IIY that product. ),our merchandlslnl melhods. 

Examplea: Here 11 an 1ft cartOD that protection. of product la not enough and other well ret'Ognlzed items, but 
hu &reat appeal. It definitely 11 attrae· the.Mt de:!.; the paclcage may be' ever check your package also regardinl an, 
ttve, u nearly all will alree. It hu 10 nurdy, but 1f It hu no eye-appeal , deception whatsoevel, Some coUa(r 
both eye-appeal and appetite-appeal. or appetite.appeal, it II a poor pack- cheelC packagea that k.'k lIke pound 

:~e ho~v:::.~ng~! :~~~;n~a;.aso~e ~~ age. :~~,e!'reb~!ln~h=~lc~:::~ tj~~I~u~: 
the ftnt In the Chicago metropoUtan Othcr good example. of excellent lic hearlnp in W" ,hlnlton where 'two 
al't!a to 80 Into this aUractive package. packaging include mo.t of the cake have now bctor. M~.J~ One report stItes: 
Since then 'many of uur competitor. mlxel; the famous Sara Lee Produclll, "One manufactUi ,~ r uf coUagr dieetr 
have done likewise. Furthermore, mOlt and many macaroni product.a. reduced the aize ur hll larle . b t! psek· 
of the supermarkets now hllve their ale from two pound. to 30 ounces but 
better e,p In attractive packalel on FamU, Pacta". Dftlgu An the atze of the package remnh:cd !l' 
thla order. Another point: Th!. ell ReccunmaDdtd aelly the .ame," Why decepth'" psek· 
packa,e I. DOl • cosUy packaae, be- One of the most recent Innovations aginl? The only answer we CM lhlnk 
Ck: '1t. It il a .tock dellgn, lold all over In the tood Industry is famUy.cJeala:n of!' to fool the public In order to mike 
\be U.S.A. (By the way, more and more packal:lrig where aU of one', productJI more money. However, such praclltt:' 
p&ner compenlea are going Into thele are packaged In con' ... locri that have "kick back" and defeat their IJurpoK· 
stoe" desllna,) I a family retemblanee. AlIo, the .ame Some claim It I. an added I'onvenl-

A recent article In a leadlnl pop. de.lgn Ia used on truckl, letterheads, ence to the publlc •. 'l;'hla ' ,eem< h\Jhly 
ular malazlne titled "Snappy Carton buslneu carda, unlrorms, and all ItclIlJ questionable In most c~a. 
puts 'SELL' In Elgs" points out that " which the public leel. Thli Idea .tart- alnatOl' Hart. und~r whose dlrtdion 
.. tel by both wholesalers and retallerl ed in the bakinl lndustry. Now it 11 these hea~lnCIl are belnl: CQnducted. 
Increased 30-40 IXir cent ~hen a eer· movln, intQ an .. branches of, t!'e, f~ ~ h .. made 15 Rt'COmmendations tDwud 
tain new attractive packale, namely industry. As an ,example, you may bo, Better Packallng. Hf'rt! they ore: 
"Fre. herlzed Pakj' WaJ olrered ' the Interested In the case of the two lead: ( 1. RequIre all welaht t('! be broken 
public. One big ell cooperative 11)'1: ing dalriel In Omaha. Three y,an alo, down Into uunc"' 
"Wc'U.take oW: fyture on QuaUty and the Alamllo Dairy went Into a family 2 R i d' I ted arta on tbt 
altractlve Packalmg." deal,", for all thelr producta. It proved . cqu re a . ea gna I hl or unit 

Let'. look at another packale name. 10 .u~ul they were invited to ap- - face of the packaae for, we • 
Iy this beautiful bunlr carlOn.' It, too, peAl' on the annual mectlnl prolram me~ure information; ,' 1 to be 
Is a alock deslan. We are golnl Into of the National Food Packa,ina Coun. 3. Require InformnUon . 
It shortly. . til, They brought their f~mUy of p,ack- 34) 

8 , ' 

<l 

J.. 
\ 

I 

US1!&L's six-step 
development program 

takes tile gamble 
out of packaging ••• 

II 

': 

• SURFACE DESIGN-coaat·to,coOBt d"lgn 
facilities rtadily available lor creative coraul· 
latlon and design development. 

• CONSTRUCTION - A hlghly·trained ltoff 
is maintained spccitlcaUy for package construc
tion research. 

" • MACHINERY DEVELOPMENT-
USPltL engineers provide elpcrl advice on 
equipment to meet any planned packaging line 
volume. 

• MARKO TESTING - Budget runA ror II 
lew u 30,000 packages are provided at nominal 
cost lor in-store market testing. Elper! mar
keting counsel Is always at hand to help you 

. merc:handi80 your macaroni packages moat 
: eRectively. 

• PRODIICTION - Highest fidelity In color 
reproduction iJ continually achieved at 
USP&L', six manufacturing plant&. 

• SERVICE - CIOMlSDles-production teamwork 
overcomes delays, nuurea on-time deliveries. 

.' ............................. . 
USP&L packaging ,pecialilt. are located in 
principal cities from road to coed. Whether 
large volume or .mall. your local "'pre.entaliue 
it anxiau. to help make your padage a deady 
.ale. winner. Write or phone him today. 

UNITEQ:: ST~~~~ ' PIt'.~.TlNG AND LITHOGRAPH 
_ " Division o' Diamond National Corporatl,on 

" .' Executive OffIcel New Yorle, N. Y. 
' ,'" " .. ',. ~. . , 

.. , 

------~ 
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MORE PACKAGING ' COMMENTS 
Highlights of remarkl by Allyn .C. Beardlell, vice-president of the Pockaging 

Inltitute, and director of the New Praduch Dlvilion, The Mead Corporation, 
at the Mac~roni Packaging Seminar. 

I HAVE a ,elfish feuon for beln, 
here. J thInk It's good to let out ot 

tho office, out ot the day-lo-day operate 
. ing rut. and take 8 fresh look and do a 
little thlnklns about what olht: ... are 
doln,_ 

This I. my thirty-second year In 
bUllneu, and every bit of it has been 
In the packlalng indUlltry. I started out 
with a lIuppllcr, then went to • lar,e 
user, did some cOnllultlng, and am now 
back to my flnt love of packale de
velopmrnt with a major producer. 

J ha\'e been o'n the faculty of New 
York Unlvcrally otrerln, a pack_alng 
course to practitioners. There is not too 
much in the we)' of roueaUon In pack. 
a.lnl ttchnololY offered In unlver· 
.Itief. Mlchl •• n State now orren an un
dcr ,raduate dearee In packaalna en
alneerlna, but they do need lndustry 
.UPPOR 10 we can develop technlclaru. 

The Packaaina Imtitute 11 devoted 
to packu"lng technology. It 11 about 
the only trade auociatlon that devotes 
ItJeU solely to this .ubJect It hu about 
620 membcrs who work on lOme 3Z 
cc.mmittce-. some product oriented, 
lOme material, machinery, and 10 on. 
There mlaht vcry well be • place for 
a commUtee on macaroni product 
pockaalng. Meml'er6hlp La one w.y to 
keep up to date In thb fut-moving 
packaging teehnoloGJ-. 

Big Busluu 

Packallna: La big buslness-lt 11 one 
of the bCUIlc Industries. Materials are 
only one uped of packagln" and I 
don't think you can look at the cost of 
matcrlals In making decisions. but you 
must look at the whole inte&rated 
pockollnl aystern. You must consider 
labor, .pace, Investment in equipment, 
freilht, handling, wDrchousin" the reo 
taUer, and tho ultimate consumer. 

When you 10 on a packalinl devel .. 
opment proeram, you mUlt deftne your 
obJectives, because without definite ob· 
jectlves you will never arrive at a at.~. 
IsI"ctory aolution. It could be we need 
physical, functional retention of the 
product to be delivered In usable 
ahapej a aecond consideration mlaht be 
cost reduction or economics, and here 
the packaglne ~DI~lneer mwt be aome .. 
thin. of an accountant uklnl auch 
question. a" "Will you seU more If 
you dreaa your package upT-Where 11 
the break·even polnn" 
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The crux of all of these 'are the mar· 
keting coltJlderatloDl-lh~ consldera· 
lIoftl are lettlnl more and more IOph1l. 
tlcaled, and they cannot be detennlned 
sittlnl In an omce. You mUlt Ret out 
and see what ~ loin, on. (Mr. Beard· 
sell then relatHi - lhe experience. of a 
top executive In tho Scott Paper Com· 
pany who visits .u~nna.rketJ to lelrn, 
amonl otber thin I', what can be done 
about the out-of-. tock problem. Slock· 
boy. someUmes pennlt empty .helvet 
In the store with merchandise In the 
back room because It 11 bulky and hard 
to handle. The company hu considered 
the posslbl1ltie. of the roU·out .tock 
section to completely replace low sec· 
tions, at: flexible whetvln, of lome sort, 
or perhaps increased pallet loads that 
can be moved out onto the floor, mak· 
In, the products euy to open and al1 
marked UP. maklna It euy tor the 
.lock.boys. WhUe these may not be 
packalinl 'iunctions, they are certainiy 
allied.) 

Be OpeD M"'dod 
What do we look forT !~o"" can we 

keep open· minded' TranlpgftaUon 
JinOl' h a v e materlalJ .pecUlcations 
drawn for the averlle commodity. 
Some of your producta may be over· 
paeked. Don't be hlde·bound by cur· 
nnt relutatioDS. becawe the transpor. 
tatton agfncle!ll Ir.! certainly open· 
minded today. Th"y are aU compeUnl 
and looklnl fClr waya to let your 
frcllht 

Another approach 11 to check qual .. 
tty and pe:rfonnance specUlaationa. A 
~nlalner user d1aeovtred. that ,lOme 

ZOO·pound test weight contalnetl werl! 
not aa .trem. aa some of 175 Irom other 
.upplien. Thr.y were having no prob, 
lema at ali wllh any of them, but th:j' 
decided that by lundardilin:: and 
checkln. materials against the stand· 
ard, they ('Quid let lreater unlfonnl1'1 
at leu cost . 
. Don't he hide·bound In your thlM.· 
inion detllR. (Mr. Beard!ell thtn 
showed romo samples of IIlmml~k 
paeka,inl. Flnt WI1! a ,Ut fruit bo:t: 
.hlpped flat in one piece which, when 

. pushed tOlether, fcnnJ a lop and bol· 
tom. A number of chemical compa.nlt~ 

~ are look Inc at It for a t-aa and a box 
application. A (PCOnd example was • 
dle-cut piece of corruaated now belnl 
used by Jeadlng Mil manufachutn 
faced with the l'toblem ot m~tlnl for
eiln competition. Tied in with ,omr 
machinery developmenh at \t.e tim !. 
It was PDulble to nutomate the pack· 
allna so that the nail. were lined up 
In a malnetiled field ond put Inta I 

doublefold box made from 8 ,ln~le 
blank, completely eliD"llnotiull the ,hiCk 
filL) A clever designer, If you ]C't him 
run frH, e8n come up with II lot uf 
thlnp. 

A deterlent packAge has a bulll·ln 
melllurins device tbat volumi'trkaU,. 
meuures out a cup by tipping the (If. 

ton back. Initial market tesll n~ Indi· 
cate. that this will ' be suctC" 1fui In 
leneratin, new aalC1. 

A breakfut cereal b markt ! ·le1tlnl 
a packale with a bullt·ln PC!. ,poul 
for cuy opening, pourinl, an mlos' 

"'I. 
We must be open.minded a1 ul ne'4' 

materials, because they are CO! ,in, oul 
thick and fut : new coaUnls, amlfll' 
UOftl, filma, realnJ, plastics. " It kinds 
of matedall for functional 01 decora' 
tive uses. You've got to keep ' '. top of 
th1a: by letUng lnfonnat1on fl 'm ,up
pllen, auoclatlona, and techn! 'JJ iNti· 
tutea, to lee how thcae motcr: liJ can 
be wed In your o~raUonJ, 

Full Tim. Job 
PacDlinl developmeni is a fuJl.tlmf 

job. It Ihouldn' t be put in thl! bandJ 
of an executive on a part. time batlJ." 
packaalng development mID ..... Ith 'U· 
thorlty to 10' alonl with the respo!l' 
.Iblllty will pay .. al dlylldendJ, 
feulonal approach 11 
aram of col1ecUn' 

(ConUnu~ o~ . I~" C •• , 

MACARONI NEW ENGLAND STYLE 
3 .lIea (reeh bread 1 .. :up Rnely sratod 
2 tlnp. bulter Gtieddor cheeee 
J pkg. (7 or 8 oz,) Crnamod Sea Food and 

.mall .helt macaroni Muahroom Sauce 
(recipe below) 

Finely crumb bread with (ork and brown lilhlly in 
butter. Thon cook macaroni (ollowlng manufacturer'. 
dircctioM And drain. Immediately lightly tou cooked 
macaroni with chelfi until all chCCSd 11 molted . 

To It'n'l': Spoon macaroni onto a wann plata In a 
ring around bOwl of Creamed Sea Food and Mushroom 
Sauco which hM been aprlnkled with bread cruml» 
,~ .. ,I gamlahtrl with pamey. About 6 lervin, •• 

CREAME:l SEA FOOD AND 
MUSH.100M SAUCE 

1 can (8 oz.) button pln:h of nutmeg 
muahrooma (retcrvo muahroom liquid plus 
liquid) enough WAter to make 

JS cup butter J( cup 
1 thlp. minced onion Hi cupa commtrclal 
1 thlp. chopped chlvetl lOur creAm 
1 lhlp. chop~ parsloy 1 can (5 to 7 oz.) flaked 
)( cur. GOLD MEDAL crabmeat, lobster or 

"Ie tehen-tested c1anua 
Enriched FIQur" 2 egl yolb, allghtly 

I up. aalt beaten 
pinch o( caYl!nne pepper 1 'hlp • • herry Oavorlnl 
Slice muahrooma and aautA in bulter with OniOM, 
chives and panJey untU oniona ere traMpaR!nt. Remove 
(rom heat. Stir in ftour,aatt, CAyenne pepper and nut
mel. Cook over low heat untn .mooth and bubbly. 
Remove (rom heat. Stir in muahroom liquid. Bring 
to bolln' holll min., .Urring cOMtantiy. Remove (rom 
heat. iend In, In thia order: Ii'mr cream

J 
crabmeat 

egg yolks end .hl!RY flavoring, Bring Juat back to boli 
and aerve Immediately. 
Succru tip.: 
I. Macaroni II be.t WhM rookct/ ju.t lwfore le",inB and 

i. "'Shtlychnuy. Do not ot.orrroo.... ' 
2. Slir .o~ mixture colUllmtJy after mu.hroom liquid 

and waltr ore oddtd. 
3. Do not boll IO~ after RO food and """r cnam are 

added, olherwi_ /1allOr of Ii.h i. 10.' and lOur crtom 
will turtlle. 

Maoaroni (tossed with golden oheese) in 
oompany with sea food and 0. nluBhroom 
sauoe balanoed with Bour oream, Bherry 

flavoring and buttered orumbs 
Once again in .upport oC the National Macaroni 
InsUtute'. "A Solulo to the 50 States," Grneral MUla 
and Betty Crocker olTer you and your cuatomera th1a 
exciting new maln-dlah creation with a New England 
flavor. Macaroni New England Style hna met eUcling 
atandardt in the Betty Crocker Kitchens Ilnd in typical 
homes in New England. Another deUl(htCul recipe 
pointing up the imaginative, eaay, deliclou, way. oC 
!lerving macaroni products. 

To serve the macaronllnduatry Is n 60UfCe or pride 
and plenaure ror General Milla, a leading producer of 
the tineat Semolina and Durum floun. LoOk Cor more 
recipes Crom Betty Crocker in our Macaroni U.s.A. 
program to help lOU Increase your profits through the 
broadened uao 0 your produeta. 

For more information on this Betty 
Crooker reoipe program ask your 

Durum Salea representative or write ... 

DURUM SALES 
MINNlfAPOLI8 :aa, MINNESOTA 
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At the 
.'. 

Macaroni Manufacture;' 
Mr. Ralph Sarli 
Amerl".n Beauty Mowronl 
Knnsas City, Mluourl 

.~ 

Mr. and Mn. los, Scarpacl 
{ Buy State Macaroni Mf-r. Co. 

Lawrence, MouachuaeU. ' 

Mr. Albert Bnno .. Sr. 
Mr. F. Denby Aden 
John B. CAnepa Company 
Chlca,o, lJIlnoiJ 

Mr. and Mn. J . T. WllllarM, Jr. 
Mr. and Mn. U. E. Johnson 
The CreameUe Company 
~lnneapolis. Mlnnesola 

Mr.' and Mn. Samuel Dellante 
Columbua Mllearoni Company 
Cleveland. Ohio " ! 

Mr. JORph P . VivIano 
Mr. J~ph P. Viviano, II 
Mr. Peter J. Viviano 
Delmonico Food. 

'. Loul.vUle, Kentucky 
. " 

Mr. Arvill Davis 
Mr.. Emmett Taylor 
Gooch Food Prociucll Company 
Lincoln, Nebraska , ' 

. , 
Mr. and Mn. Robert Cowen, Sr. 
Mr. and Mr •. Robert Cowen, Jr. 
A. Goodman & Sona, Inc. 
Lon& Island City. New York 

Mr. Dnd Mrs. A. Irvine: Graa 
J. J . OrftSJI Noodle Company 
Chlraco, IIIlnoll 

Mr. and Mn. Leo C. Jppolito 
Ideal Macaroni Company 
Be~ford Hellhu" Ohio 

Mr. and Mrs. 1.. A. Bergaeth 
Mr. Fred Norri. 
Kello"" Company 
Battle Creek, Mich. 

Mr. Anthony J. Gioia 
Mr. Joseph A. Gioia 
Bravo Macaroni Company 
Rochelter, New York 

Mr. and Mrs. Peter La Rosa 
Mr. and Mrs. Vincent F. La Rosa 
Mr. and Mrs. Vincent r. La Rosa 
Mr. and Mrs. Jamel Tallon 
V. La ROla & 80nl l Ine. 
Brookly~, New YorK 

Mr. and Mn. Vincent J . Daralo 
Hick. and Grebt . 
New York, New York 

Mr. and MD. C. W. Wolfe 
Mr. and Mn. L. R. Thunton, Jr. 
Meg. M:at'nronl Company . 
Harrilbuf'. Pennlylvanla 

Mr. and Mrs. Walter F. Vlllaume, Jr. 
Mr, and Mn. Eu,ene T. Vlllaume ' 

. Minnelota Macaroni Company 
St. Paul, MlnneJOta ~, 
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, . , 
Mr. and Mn. H. Edward Toner 
Mr. and Mrs. C. F. MueUer 
C. F. Mueller Com.J)IJIY 

) ,,'OI!ney C!!.:, New Jeney 
, ' 

)fro RoSario Conl,II0 
Faramount Macaroni Mf,.' Co. 
Brooklyn,' New York ' . 
t' , ' , \ , 

Mr. and Mrs: JORj)h Pellearlno 
Mr. Hany W. Mela. 
Prince Macaroni Company 
~well, MlUS8chul~tll 

',fr. Md M .... P. Polonlato 
Air. tnd ..... Joseph C .. tel 
PrImo N'lIcaronl 
Weston, Ontario, Canada 

Mr. a~ Mn. Alfred Roul 
.. pf(ICino-RoaI CorporaUon 

h ubum, New york .... - - . 
,1", I,.:;~,o:' 1 

Mr. and lMn. Albert Ravarlno ~ 
Mr. and Mrs. W. J'IFreachl 
Ravarino " Flerchl 
SL Lou~ llluourl 

Mr. Albert F. Roblllo 
Mr. Richard C. Gray 
R.Jnco Food. ' 
Memp~~. TFeue8 
Mr. Ed o.l\oeco • 
San Die,o 'Macaronl Company 
San Diego, California t, • 

'r ' , 
Mr. and Mn. P"IIlJP.' &!i,hmld! 
Schmidt Nood e • pany 
Detroit. Mlchla:an 

~ -' 
Mr. ~and Mrs. Lloyd E. Skinner 
Mr. and Mn. Clete Haney . , 
Mr. H. Geddes Stanway . 
Skinner Macaroni Company 
Omaha, Nebrukl 

Mr. A. R. VIIII .. 1 
.Mr. J. S. Pavia ' , 
Toronto Mac. & Imported Foocb 
Toronto: On,tarlo, canada ' 

Mr. and Mn. Albert Wela: 
Welu Noodle Company 
Cleveland, Ohio 

Mr. and Mn. P. A. Vermylen' 
A. Zere,a'. So~ Ine. 
Falr~wn, ~ew Jeney 

~llGCiatei 
Mr. Gerard ZUfer 
Amaco, Inc. 
Chicago, Illinoll 

Mr. E. W. Kuhn 
Amber Millin, DlvllloD GTA 
St. Paul, Mlnnesola · \ 

I' • 
Mr. and Mn. E. J. ~. 
Ambf'f!tte Machinery Corporation 
Brooklyn, New York . I. . , . 

. , 

.~ I 
- Mr,'·Leonard Ballas . 
Mr. Max BaU .. 

. BaUn Ell ProducLl Company 
Zaneavllle, Ohio '. 

- IIr. A. C. BeordaeJl 
Mr. Edward R. Shelly 
The Mead Corporation 
Cincinnati, Ohio 

Mr. and Mrs. V. James Benlnc8J;a 
V. Jamel Benincua Company 
ZanelYllIe, Ohio 

Mr. Chn. F. Moulton 
Mr. Ralph W. Hauen."tf'iln 
Bralbantl· Lehara Corporation 
New Yor~, New York 

Mr. William Der,er 
Mr AlConl Ittensohn 
The Buhler Corporation 
Minneapolll, Mlimescta 

Mr. and Mrs. John Amato 
·Clennont Machine Company 
Brooklyn, New York 

Mr. and Nfl. C. W. Kutz 
Mr. and Mrs. 1.. J. Weldt 
Commander·Larabce Milll 
Minne.poI,~, Minnesota 

Donald G.~, F1elchei 
Crop Quality CouncU . 
Minneapolis, Mlnneaota • , 

'. Mr. and Mn. Joseph DeFrancllcl, St. 
Mr. and Mrs. Jonph ·DeFranclld. Jr. 
Mr. and Mn. lanaUua Bontempl 
DcFrtnc1sc1 Machine Corporation 
Brooklyn, New York 

~ " , 

Mr. H. J . Schindler ': 
The Dobcckmun Company 

. Cleveland, Ohio , . 
Mr. Ray V(entz.el 
Dou1hboJ: IndUitrie .. Inc. 

. New RI mond, Wllif fUlin 

Mr. B. S. Robbin, 
I E. I. du Pont de Nemours &: Co. 
Wllm~aton, pelaware 

Mr. H. Howard Lampmun 
Durum' Wheat Institute 
Chlca,o, IllInolll 

Mr. Thomas Sweola 
Foult Paeka,lnl Corporation 
Brooklyn, New York 

Mn. EVanJ J . Thomu 
FlIher Flourin. Milia Compar.;.· 
SeatUe, W .. h~gt.on 

Mr. W. A. t.Ohman; Jr. 
Mr . . Lee Merry • 

. Mr, R. L; Veuca " 
o· Mr. Harry. I. BaUey 

General MIlIl ' Inc. " 
Minneapollt. Mlnnesota 

~ " 
Mr. Peter PottetU ... t' 

. Geveke &: Company ', 
E}msfo~ New/ York 

..: \ ~ f 
Nevanl 

Mr. and Mrs. VaUJbui Gregor ~ ',; . .i~f~tl~:;rn~~~~F, Aaeeco CorponUoD 'To ~ '.1. •. ' " to. Anlele., · CalIfomla ' , r-: ';~". 
-L 1 ~ .. , _, • . ; :/ 

Oa~' pMl .... I. Th, g.ntlernen pictured above all d.u:rlb.d packoglng equipment ,,,cllpting Mr. Skinner wko spoke on tko durum 5ltuo. 
lion 01 Chalrmon of the Assoclotion', Durum Relotlons Commltt ... 

Allaciatel--continued 
lit. and Mra. 1.. E. Workman 
Mr. and Mrs. A. 1.. DePasquale 
1lt. and Mrs. Georle HackbuJiI 
Mr. and Mrs. Sal Maritato 
lit. and Mrs. L. A. Viviano 
IAIe:maUonal Mllllnl Company 
MIne)apoUI, Minnesota 

lit. and Mrs. M. O. Maughan 
Food Pacb,ln, Council 
WIlmette, DUnoll 

Mr.and M.rs. L. L. Bram 
~f·Eri~kIon.Jonea Company 
IJmIbI. Nebraska 

lit. and Mrs. M. Eo Krlcel 
MClllUk E,. Corporation 
~ City. Mllsourl 

M.} J;"ph lIo,,"'.y 
hbn F. Morrwey & Company 
SL lDuls, Miuourl ., 
lit, WllI1am A. Brezden 
~ Dakota M11l & Elevator 
"'NIQ Forka. North Dakota 

M!. and Mri William H. Oldaeh 
~. Hugh Oldaeh 
I1111am H. Oldach, Inc. 
l\1ladeiphla, Penn.ylvanla 

~. Jame. R. Affleck 
tilllam Penn Flour Mlll. 
BaJs·Cynwyd, Pennsylvania 

Mr. Mark Heffelflnger 
Mr. and Mrs. L. S. Swanson 
Mr. and Mrs. David WllIIon 
Mr. George L. Faber 
Rutfell Miller·Klnl Midas Flour Mill. 
Mlnneapoll., Mlnnesot!l 

Mr. Walter Mutkat 
Triangle Package Machinery Company 
Chiea,o, IIIIn01l 

Mr. John Guatelll 
Mr. William J . Koslo 
U.S. Prlntinl " Litho 
New York, New York 

Mr. Loul. A. Viviano, Jr. 
Vitamin. Inc . 
Jeney elty. New Jeraey 

Mr. George G. Olto 
Mr. Hl.bert DeMott 
Mr. William Lawrence 
Weal Vlrginlll Pulp & Paper 
New York, New York 

Mr. Theodore R. Sill. 
Theodore R. sm. &: Company 
Los An,elcl, Calitornla 

Mr. Howard Eaton 
Ripe Olive Advi'ory Board 
San Francisco, California 

Mr. James J. Winston 
Jacob.·Winston Laboratories 
New York, New York 

. Mr. and Mrs. Robert M. Green 
National Ma~aronl Institute 
Pnilltine, Illinois 

Leftl Ted SUI. poUlJ with ° poller of Jon, 
RII .. ,II, prolldllnt 01 WAIF. Inlemational 
odoptJon ogency, which wUl lecture Jpo, 
gkelll dlnnen for lund roil ing In Moy. 

RI,htl H, • .,4 letOft of the Olillo Advl.ory 
Board mows polnt.of'lOle plecol and adllor· 
tlshlg 10 promote tko Tuna·Ollve·Macoronl 
Buffet during JanlJOl"l' and Februory. 

Seminar Report-
(Continued from page 4) 

Charles Rossottl emphasized the im
portance ot trademark ldentln~ation. 

Ted 51111 ot the Nutional Macaroni 
Infititute and H. Hownrd Lampman uf 
the Durum Wheat Institute reported 
on promotional activities. Mr. Lamp· 
man'l comments are on page 22. 

Howard Eaton of the Olive Advisory 
Board. San Francisco. reported that the 
Tuna·Olive·Macaroni campaign Is off 
to a flying start with national adver
tising In prime women'. magazines. He 
.ald that the Olive Board feel!l that the 
riO cent ~onsumer redemption ~oupon 
will .timuiote great Interest and Is 
good business. 

Greatly concerned with the tight du
rum situation, the Bnard of Directors 
or the Natlonnl Macaroni Manuroctur· 
rrs Aasoelatlon electt'd to work with 
the Crop Quality Cou nt'll In providing 
essential facts on domeltlc needs for 
durum to encourage growers to avail 
themselves ot the Increase In acreage 
"lIntments. Atlcndan~c will be enrour· 
aged tor the Durum Conference at the 
University of North Dakota In Furgo 
March 19·20 for n dlscu!slon 01 tech
nological topics by cereal chemists and 
quality control personnel. and mar· 
keting ~lJnslderatlon!l by growers, ele. 
vator operators. millt'rs, and mat'oroni 
manufacturers, led by university per
sonnel In the Department 01 Eco
nomics. 

The group elected to return to the 
Diplomat for the Winter Meeting In 
!963. 
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fwin die 
short .¢ufpress-

. . . 
, •. 

, DEMAtO - the full ' Iin~: ' . -~, 

' SH,ORT CUT PRESSES, AUT~MAT,IC t., S~R~ADERS/ 
SHEET FORMERS, SHORT CUT ,DRYERS, 'NOODLE 

\ .'. ." { , , I .. 

DRYERS; ' LONG' GOODS ' PRELIMINARY • DRYERS, 
• t • > (,. 

PRYING ROOMS, EGG 

HOW - gat prod! ,etlan of 
.' 1500 lb •• per hour with 

Dilllaco'. nlw TWIN DIE 
SHORT CUT PRESS 

Come see the newest Demaca Short 
Cut Press with two extrusion heads 
ossembled in one compact unit. 
Here the accent Is on quality pro. 
dUction with slow, slow extrusion 
over two dies, yet production Is 
increosed over 50% In the same 
floor space. 

:'\ . . ',,' 
De"!noco - will Improve your qual
ity of ' short cuts due to slow ex
IIllslon. 

'll • 

- will Increase your pra
as this press Is designed 

high production de-

-'-- will lower your produc
by. Increasing the elli

your operation. 

Twin Die Short Cut Press 
for I tomorrow's needs, 

Is the key to better 
cae.acltv needed today, 

'''" .. : ., .... ,- Ole Short Cut Press 
pUI~ YOU in the pasltlan to produce 
lop q,Jolity short cut products with 
lop) operatlng efficiency and stay 
"" tOJ ~f heavier production with 
IQuliement that can deliver - day 

d~'( after day! 

produce 
the 

lor LESS 

to help 
you 

BEST , 
shortcuts 

De FRANCISCI MACHINE CORPORATION 
45~ 'Mltropolltan AVlnul • Irooklyn 37. New York 

" .iI< 'L 

Phonl EVI" .. ln 6·9180 
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Complying With Packaging Regulations , . . 
by Jam.1 J. WlnlfDn. NMMA Dlrecta. of R ... arch 

THE Food Industry Indudln. our 
own ' Ieament haa been rather dl!. 

turbed by the · Innuendol multin. from , 
tho hearlne on ptu::kaalng under the 
direction of Senator Phillip A. Hor£. 
The various charges have been widely 
publicized both In the ne\1(lpapers and 
ma._zinc. and particularly by .uch 
organlUlt!ona :lB Consumer Repol'ts and 
the KlpJlnier magazine "Chanllng 
Tlmel." Let WI refer to "Changlna: 
Times" November }U01 and nole the 
heading which I. "the areat packaJ
In, .candal" followed by these intro· 
duct.ory worm "Iupennarkeb have be· '. 
come a frustrating no· mati',· land 
where the customer is trapped by de· 
ctptlvt! labell, short measure, and 
prices almOit impoSilble to compare!' 

You probably are aware of the tact 
that .poknmen for .everal dlvilloRi 
of the food Indu,tiy have appea~d 
before the Senate' anU-trust and mo-
nopoly .ub..commlttee to reply to .hort cut free nowlna pruducts 
char.es that artfully contrived pack. .uch &I elbow., alphabets, etc.-
1.ln, technlquel are deceiving the con. a mlnlmun. lUi of 80 per cent-
.urner. Some of the imporUint wit- 11 mlxlmum .lllck ftll of 20 per 
ne.Ie. representing the food Industry cenl 
conslated of Roy lOng, editor of the Th~ FDA also .tipulated that the lUi 
trade · Journal "Food Field Repoder," of .contalnel'l Ihould. be In excell of 
and Louil Cheakin, a motivational re- the minimum flgure. dependIng upon 
.earcher with numerou, .cHents and , factory control. ' employing new engl. 
considerable InOuence In the food In- '. neerlng principle. to attain the maxl
dustry. m'urn flll. The lovernment iI ener-

In view of the adverse publicity that lIeticaUy examlnlnl lUi of containen 
h .. been focused on the food Industry, In a relentless manner, TheIr fcellnll 
let us evaluate' the practices In our which prevail. wllh lOme Justlfteation 
Indus\ry. I wish to emph .. lze the fun- iJ that the allc of the container 15 a 
damentals of labellnl and paekallnll reUable Index to OIl! amount of food 
in order to IRiure compUance with the In the package, You. the manufactur
federal stflndanh of IdenUty and the en, Ihould malle a roncerted eflort to 
bule requIrements of llate regulatory reo('xamlne your containers critically 
dePirtmenll, and It neet'Jl8ry reduce the size of the 

FUI of Coma1Mr 
First at all, the packale should ~ 

re&lof'lably full, Thla 11 important .Ince 
durIrlb the COU"C! of 1961, the FDA 
made a number of seizures ot our prod
ucl.l whl('~ unfortunately received bad 
publlclty, To review brleny the rea
ulGtlom. on flll 01 contaIner, let me 
carr, you back to 1945 and 1946 when 
both the FDA and our association 
made a thorouah study ot alack flll of 
our containers. This resulted In 1946 
In a tenlatlve tolerance which was es
tablished for macaroni contalnefl as 
follow.: 

lon, spaaheUI nr vermlcellJ - a 
minimum .UI of 70 per cent
maximum slock nil of 30 per 
cent; 

Inn. macaroni or 'meuani-a mln· 
Imum ftU ot 70 per cent-maxi· 
mum slack flll of 25 per cent; 

package In order to eliminate any un· 
due .Iaek flll, 

Nat Walght 
1#.t us now spend a few minutes on 

the nef wclllht declaration. It is euen
tial that the net weight shall be clear
ly and promlnentiy shown and fur
thermore that it shall be In Mood color 
contrast wIthout obscurlnlZ designs or 
vlg:nettcl, I would like tl) recommend 
that tho net weight dctJaration if at aU 
poulble, be plarcd on the main panel. 
Fortunately. in our IndUstry net wellht 
I. I:enerally dedared In whole num
bel'l making It a .Imple matter for the 
CODlumer to ftgure out the cost per 
unit welaht auch as one ounce. 

We might take note of the recom
mendationa of the Cereal Institute rc· 
lIardinll ' the ' rotio between sIze of type 
used for the nf't weight alatement and 
thf! aver-aU packa.lna: area, This lH 

the sort of rutlo which II IBid 1\) be 
the 1I0ai of the Hart group, The Ccrul 
Institute recommends that the nel 
weight declaration IIhnuld be In bold. 
face type In the tollowln, alzes: 

Eight point type equala 0.1104 Inch 
-where the main panel areD IJ 
up to 25 r.quare Inch ea. 

10 point type equal. O.13BO Inch
where the area III 20·50 squnre 
inches. 

12 point type equals 0.1656 Inch
where the area is &1-75 squart! 
Inches 

14 point type equail 0.1932 Inch
where the area I~ more than 75 
square Inches, 

Our Indwtry has had III shirt! of 
trouble relative to net weluht. As you 
know. our producu are of an hnro· 
scopIc nature and are easily Inftuenced 
by climatic elements .uch &I tempert. 
ture and relative humidity. This b • 
dlsconcertlnl problt!m especially duro 
Ing the winter month. where ,tortle 
In super-heated areu will dry the al· 
mosphere and therefore be conducive 
to mollture losse., This can affect Jd. 
veriely the net welaht ot the producr 
which can cau~e an embarraulng ,II· 
uaUon. However, It hu been my ex· 
perience that you manufacturers, In 
general, are making a .reat eOurt to 
o\'er.welsh in order to compen5Dle for 
moisture loues. Thill i. a rostly proc· 
CIS but unfortunately neceuar)' at 
times. It Is Incumbent upon each com· 
pany to try to effectunte aateguords ln 
the plant to Insure rompllanC'c with 
net welllhl Thil conslsll of chcdd.,. 
periodIcally on a dany buls lhe nd 
welllht of plck_les cominl 11ft Ole 
lines. Abo, mlkln, the neceullry ad· 
Justments and havlnl the various 
scales caretullv checked tor tbd r ac
curacy. Lately: a number of mrnutac
turen have found It expedient 10 In· 
Ilal1 check wel&h muters parHcularly 
on short eoods Unes. This equipmrnl 
works very eflcc:tively and can be rt" 
ulated to reject either or boll , over· 
welghtl anel under.wellhll, II hu s 
,oad tolerance and It i. my .lplnlon 

that it hu merit on all shorl goodl 

packaglnll lines. 

Labelling of Varlaly Fo.'"" 
On numeroull occa,lons, msrmfaclur• 

el'l have had conflict. with both th .. 
FDA and Departments of Alrlculturt 
at alates lelaUve to thft labelin, 01 
variety furms and alto enriched m.ca• 
ronl products. It is Important tu nolt 
that enriched products ' ~prestDt a 
separate categol")' or maca..,-ml and con' 

JIllute. an optional clau. It iI there
fore estenUa) tltat the enrJched prod
ucts be IdenUfled with the word. en
riched In bold type .uch &I enriched 
macaroni. enriched apallhettl, or en. 
rlched elbowa - a macaroni product, 
The word enriched .hould receLve the 
same prominence u the word mDCD
ronl or spaghetti. Frankly It iJ to our 
sdvantage to emphaaize this word .Ince 
It lndlcates improved nutritive value. 
wlUch are endorsed by the USDA, for 
better nutrition. In my .urveya. Ire· 
lilt to inform you that the word en
rirhcd Is otten shown in small letters 
and IOmetimes detached from tho ge
llerlc name, Thia should be corrected 
10 your advantalle. The enrichment 
Itlrnd should appear In bold t.ype In 
• conspicuous place preferably on the 
main paneL 

Another expreFilon which h .. caused. 
4iJBculty reten to "hlah in protein-
10" in calories." Thil has been deemed 
10 be misrepresentation and the FDA 
hal compelled manufacturers to delete 
IhlI expresaion from their label. 

The Government also contenda that 
the expf'Cllion "made trom hJlh pro
ttln semolina" Is false and misleading 
liDce the macaronJ produced trom auch 
• semolina" not hlBh in protein com
pared to macaroni products aenerally 
ntUable. Also, it 11 aU8lle.ted that no 
rtIerence be made to catorlc content 
lIDless YOll intend to qualify th.il with 
the proximate analy.1I on the label 
IdUnI forth the follow Ina; 

pel cent. proteln, per eent J.,t, per 
cent available earbobydrab ... 

'Ibe regulations also require that the 
111m!! and adciresa of the manufacturer 
Ibould be promlnenUy dbplayed on 
Ute main panel, it at all poulble. Often 
• carton must be scanned for several 
minutes before the name ot the manu
facturtr iJ noted. I would atao like to 
lUDell that on ceUophMe' ball, an 
t!ort. be made to el!..ninate any in
\alse yellow marldn,;. which tend to 
tIIIphulze the 8pt>'l:ent yellowof!51 or 
Ute product whJch when removed from 
the wrapper ahow. _ alenlftcant de
cruse in depth of color. This has been 
held. to be a deceptive pracUCtI since 
It Is milleadlna to the consumer And 
therefore iI consldel'fd I~ \'lotallon un
der the reaulatlona. 

Ball Dadoal\oa 
From time to time, ref~Nnce Is made 

10 the expression ''no salt added." Th1l 
4eclaraUon Cltelorize' the product a. 
'apeclat dlelU)' food and aC('(lrdlnll 
~Dur present ~lIulationJ, the tallow
doa~ neceuary to quality this exprea-

l. The amount of sodium in mllll~ 
0Ims pruent in an averale servinl. 

2. The amount 01 sodium in mllll. 
.rams per 100 srams of the food. 

I wl!h to emphasize the fact that In· 
asmueh as our products have been 
standardized by law. It Is not neces
sary to make reference to the Ingre
dients used in Ita manufacture. The 
reference to Ingredients thereiore Is 
opllonal. This also applies to the use 
ot optional Ingredients permitted un
der our Etandards with the exception 
of dl·wdlum phosphate which is wed 
for qulck.cooklng. This therefore must 
be declared on the label. 

It behooves cur Industry to make a 
concerted effort tu Improve our label
Ing and p!1ckaglng practices, We must 
cuntinuoUllly strive to impre .. the con
sumer and regulatory officlala with the 
Integrity of our IntentiolUl and our 
products. This Is vilal to our continued 
suttell. 

Thil II National 
Nutrition Month 

Tho nutrition you derive from pro
teins, augars, starches, fats, minerals. 
and vltamiru helps 1I0vern your entire 
future. So, during National Nutrition 
Month, take your family to your doc
tor and dilcuss whether yours is a bal
anced diet, 

If, for Instance, you are getting 100 
many calories, starches, or fats, follow 
his dletury advice. If you are getting; 
too few proteins, minerals, or vitamins, 
follow his advice for Inerenslns your 
Intake of theB£: nutrients, 

Majore"e Expands 
Major Italian Foacls Company 01 

Scatlle I .• completing a $174,000 addi
tion to their MIlJorette macaroni plant. 
A new extrusion press and drying units 
will provide automatic production, A 
bulk flour handling system will use 
pneumatic pressure. Thls is the third 
expansIon of the plant Ilnce 1957. Jo
seph Me!ilno and sons are the man
O£,,:'"'!. 

Busy Women Love Prince 
Imogene Coca wltl help sell Prince 

products in 1002. Her surprise appear
ance at a recent solc:f meeting delight
ed Prince representntlves. She was 
wenring a white apron red·lettered 
with the slogon, "Busy Women Love 
Prince." 

Prince President Jose"h Pellegrino 
hili announced that the c~ 'mpany will 
spend over $1,000,000 this year in ad
vedlsin, and promotion. In addIUon to 
the flogan "Busy Women Love Prince" 
they will seek to sell "Wednesday Is 
Prince Spallhetti Day." 

V. La ROla & Sonl 
Appolnh Controlle. 

Robert F. Sheehan, CPA, hD! been 
appointed controller of V. La Rosa & 
Sons, Inc" It was announced by Vin
cent S. La Rosa, president of the Ital
Ian food manufacturing company, 

Mr, Shcehan was formerly senior ac
countant at Peat, Marwlck, Mitchell & 
Company, certifted public nccountants 
and, before that, wns associated with 
Celanese Corporation of America, He 
Is a graduate of Fordham UnlveraIty, 
a member of the Amerlcon Institute of 
CerUfted Public Accountants. and a 
member "f the New York Stote So
ciety of CerUfted Public Accountants. 

With his wife, the former Eileen 
Kenno. ond thrlr two children, Mr. 
Shechon resides In Flu.hlng, New 
York. 

Recuperating 
Glenn G, Hoskins, banker in Llberty~ 

ville, IIIinol., former Indwtrlal con
sultant and macaronl manufacturer, 
underwent major surgery In January. 
Many 01 his friends In the National 
Mo.caronl Manufacturers Association, 
of which he Is a pust pre.ldent, sent 
him D get-well card trom the Winter 
Mecting, 

D, D, Steve BrQdle ot Aseeco Cor
parotion, Los Angelea, suflered from a 
coronary thrombosis In January and Is 
recovering at hi. home. Hla eolleallue 
Vaughn Gregor took his assignment in 
Ipeaklng before the Winter Meeting, 

Noodlel ~u Grotln 
From the kitchen. of Howard John

son's a new addition has been made to 
its popular line of frozen tood produeta 
-Noodles Au GraUn with Tomato. 
Packed In Its own reheatable tray, this 
popular priced Item conlains large egg 
noodles In a rarebit sauce topped with 
bread crumbs and carefully selected 
splceJl. The packoge serving two l! be
Ina: distributed through grocery slores, 

Sauce Promotion 
Spaghetti eDuce mlx 11 currently be

Ing promoted by McCormick & Com
pany In the eastern portion of the 
United States, An aluminum spaghetti 
coo Iter which can alao double us a vege
table blancher I. being offered as a 
$3,00 premium In thf' promotion which 
was advertised In a full'page ad In the 
February IHue of MeCaUs. Retailers 
were supplied with in·store dlsplay 
material Including coupon order paw. 
The promotion ends April 22. 

The harde.t tumble a man can make 
Is to foU over his own bhdr.-Ambrose 
Bierce. 



WHERE TOP 
PERFORMANCE 

COUNTS 
YOU CAN COUNT ON COMMANDER·LARABEE! 

At Commander Larabee. it's teamwork that turns out top 
quality dUJ'um products. Yes ... a combination of milling 
skills add up the point.s to make Commander Larabee the 
nation's top scorer in the ciurum league. From I-(rain selec· 
tion, milling and formula bl endinl~ to precision lab control 
and fast·swing shipping ... Commander Larabee's millinl-( 
tl'am scores mighty high with the nation's macaroni 
makers. Next time, why not put Commandpr Lal'abl'e's 
winning team to work for your macaroni fan~. 

Archer· 

Daniels· 

Midland 

COl\l:ll\l:lANDER LARABEE 
DURUM DEPARTMENT 
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Weather Market 
Rouall winter weather In January 

law anow dumped from the Rocldn 
ellt and freezlnl weather in Texu 
and Florida, damarinl the e1lruJ and 
ve,etable crops. 

lee and anow in the midwest caused 
lOme ell' to freeze in lranaport, others 
to remain on the farms instead of be· 
ing transported to the breaklna .ta
tiON, and most serious of all, the tale 
of lay pet chicken to decreaae. 

Other facton causing higher e81 
prices were a Itrongcr than usual de
mand for mid-weatem eill. both on 
the west cou t and In the lOuth, and 
the fact that many Industries are buy
ln, their e" products on a more bal· 
anced purchulnl proaram over the 
:yell', wiead of • relaUvely abort. perl. 
od of Ume In the rprln,. 

The price. of egl whiteJ bave re· 
mained .teady. not advancln, with 
aben ell price •. Shell elP roae almost 
a dime In the Chicago market durin. 
January endln, the month In • ranle 
of S4 to 35" C'tnta:. Frolen whole CJP 
rote about. cent a pound to a ht'h of 
26\) cents. Drlcd yolk JOlIda lnereased 
two cents . ellinl at ,1.20 to $1.28. 

DuJu", a ... l .... LIoht 
Weather had Ib Impact on the 'rraln 

market as well, with durum recelpb 
very 11aht during the month of Janu
ary, tradln, as hlah 81 f3 .'10 a bushel 
muln. the price of semolina betler 
than ,10.00 a hundredwelibL Demand. 
edled ott, and the prlce fell to about 
$3.&0 a btahel MlnneapoU.. 

Tho Southwe.tern MUler reported 
ml11 operotJoN .potty and commented 
that the decUne In grind was not lur
prblng after the heavy pace of late 
fall Most mocaronl and noodle manu· 
faeturen were reported to have enoulh 
aemollna for at leut 120 days. Baek· 
logs were otten extended to the end 
of the crop year by additJon of more 
hard whelt to blends. In early Janu· 
ary the mW. wert: expreulng doubt 
that they would be able to olrer DO-50 
blcn(b much longer, and more hard 
winter wheat went Into macaroni mix· 
ea. Some usen have reverted to 100 
per eent hard wheat. 

At mld·month the Crop Reportina 
Board of the United States Department 
of Apiculture announced total stoeb 
of durum of 18,3B2,ooo bushel. on Jan
uary 1. Of thb 11,300,000 was on fanN 
and 7,000,000 bushell in mllla. elevators 
and warehouses. Some buyen indiclteet 
that they felt prleet were too bllh 
bued on these reported .tock ftaurea, 
and cauUon seemed to be the watch
word. of the mnrket. 

20 ,. 

Mllllni Scholanhl, 
Intematlonal MWin, Company h81 

offered itl 8nt annual ,750 ftour mill· 
In, tedmololY 1Cb0lanhlp to IOns ot 
company employees. Tbe 1Cb0larsblp 
wJU apply to underaradUita study at 
Kanau State University. the only ae· 
credited colleae presenUy arantlnl de· 
grees In m1lllnI technotOIY. 

An oublde committee at promlnent 
educators wlll Jud,e appllcanb on tho 
bub ot scholanhlp, leadership, 'char· 
aeter, career interest In ftour millin" 
and Ilnanclal need. The new ml11ln. 
tecbnololY award b part ot ' lnterna· 
Uonlt'a ann u a t N.OOO competiUve 
lCholanhip program tor 10111 and 
daupten of company employees. 

III Fork 
F. Denby Allen, vice president ot the 

John B. Canepa Company, producen 
of century old Red Cross Brand Maca· 
ronl, quips that len Is the year of the 
BII Fork tor Red Croll SpaahetUI 
Allen'. pred1rt1on Is bued on the un· 
urual Canepa ad theme makln. Ita bow 
In both LIf. and Satunlay EvODlnI 
PooL 

' 'We did • trW telt of our theme, 
"l'ht"r8 are 121 ftve-strand three·twlrl 
torkfullJ In Every One·Pound Packa,e 
ot Red. Crosa Spaahettl' here In ChI
cago, home of Red. Cross. It we. sa 
lUeoeatul and brouaht forth 10 much 
controveny from readers over the rpeU· 
ln, of forldulll that we've upanded 
our markets to several clUes in the 
Mld·WeaL" Kr. Allen aatcL 

lnt'luded In the media plan are full 
paJe four-color ada, 1000 line four..eolor 
ada, plua Iarae .he bIDck and white 
In several newapapen. Added to thiJ 
are inlertlolll In both ute Magazine 
and the Saturday Evenln, Post-full 
page, four-c:olor. 

Television also ,eb a nod from Ca
nepa th1t year. Testln. in Memphis on 
newscasts wll1 detennine other TV 
buys In the future. 

Allen also pointed out that coMld· 
erable promoUon b beln, carIred on 
to back up thls hypoed coruumer lCbed~ 
ule. A DonUi Prollt plan; offered at the 
retail level, coven the entire Canepa 
IpsaheUI and maearonl Une. 

A 25-cent mall-back Oe·1n with 
Lawry'. Spapettl Sauce Mix and 
Hunt'. Tomato Peate addl another 
.tron, promoUon to the campaign. one 
2S-cent malI·in cert1fIeate wW be fea· 
tured on the one pound Red Crosa Spa· 
petti packaa:tt for the ne:.:t several 
weeD. 

Ullenteld &: Company. Chlcllo, b 
the adverUatna ' a,eney handlln. the 
campaign. 

Coupon F. R.I .... 
Supermsrket Newa headUne. "Gold. 

en Grain HJkea Retailer Coupon Fee" 
to three eents, elfectlve immediately. 
"The move was considered the ftnt 
major brcak.\hrou,h In the aupplier. 
distributor handlln. fee impasse. aI. 
thollah some Imaller couponers hove 
paid three cenla. Major couponers have 
liven no IndlcaUon that they will tol. 
low Golden Graln'l lead. but trlde 
sources a,ree that other firms eventu· 
ally will 10 to three cents." 

The current two·cent fee wal orfertd 
, for the flrIt time on a wide scale In 
the mld·1950'a. Previously the tee was 
a penDY. For several years a number 
of manufacturers. primarily lOap nnn.. 
conUnued. to otter one cenL 

Vincent DeDomenico wu quoted as 
sayinl that the firm'l dec:ilion to 
cbanle the rate wu prompted. by thc 
presentaUon of the Arthur Anderson Ie 
Company study on retaUer coupon 
handling coab at the Super Msrkel In
.Utute mld·year conference In Florida 
lut month. one .tudy concluded thlt 
winl the most emdent hand11n, meth
ods, retailer cost per coupon was as 
bl,h II $.0222 In areas with the high. 
est wale rata. 

Golden at .. 1n w1l1 be couponln, 
elibl IOUp mixes thls month with the 
coupon lei/end oft'erln. grocen "10 
cents plUi threeo cents tor handling." 
Mr. DeDomenlco conceded that he 
hopes Golden Grain'. recolDition of 
the market operaton' problem will reo 
suIt In lnrreued trade inlerest in the 
new line of prepared IOUp mlzes. 

P .. mlum Plan 
The PrInce Macaroni Manutacturinl 

Company, LoweU, Muaachuset18, has 
besun partlclpatin. in the Red SeLuort 
Plan. a cooperaUve premium coupon 
operaUon, which b composed of 12 

. Don-compeUtive manufacturinl com· 
panles. PrInce', Italian lines of pre
pared foocb, IIUCCl and crated, import· 
ed cheeset wll1 ea.ny the coupons. 

Coupon O,. .. Hon 
Kraft FoociJ will conduct a coupon 

mallin, to 17 mUUon famille. IICro£' 

the rountry durlnl the last week 01 
February. CoUPOOl for ParkwDY Mar
,arlne, Kraft macaroni and cheese de· 
luze dinner and Kraft mayonnabe are 
Included. in the maUJ.np, wbleh will be 
conducted In a partJclpaUon pro,ram 
with coupG:u from two other nallonal 
non-competitive manufacturers. 

Chuaeler b that whlch reveals mort! 
purpose, upoain, the c1us at thin .. s 
man choolel or avoldJ,:-Arlstotle. 

A "pulling 
no punches" 

message 
from AMBER 

With the big sales season for macaroni 
products just around the corner, the 
serious situation in durum wheat teo 
serves takes on an even·more· thon· 
usually ominous look. 

We, like any other respoll8ible mem· 
ber of the mUling industry, deplore the 
situation. Further, we're prepared to 

. d080mething about it-beyond merely 
offering our sympathy. 

Natlonally.famed macaroni manu· 
facturers have long preferred our 
Amber Venezia No. 1 Semolina and 
ImPeria Dunun Granular because of 
their uniform amber color, unifonn 
granulation and unifonn high quality. 
Wa would be foolhardy to say we can 

by Gene Kuhn 
Manager: 

AMBER MILLING DIVISION 

offer these outstanding Amber prod~ 
ucts in unlimited quantities. But we 
can say-and DO say-that, because 
of our unique affiliations and connec
tions throughout the durum wheat 
growing aress, we are able to supply 
the macaroni industry's demands for 
first· quality MACA, 50·50 Durum
Hard Wheat No. 1 and AMAX, 50·50 
Durum-Hard Wheat, Granular. 

We are prepared to meet your orders. 
Every order will be shipped when 
promised. 

And you can be sure oC the quality 
because it's Amber. 

Be suro , . , specify AMBER. 

AMBER MILLING DIVISION 
FARMERS UNION GRAIN TERMINAL ASSOCIATION 
MII,le at Rush City, Minn.-General Offices: St. Paul 1. Minn. 

TIlt,II~"ONEI Mldwa)l' a.a433 

-----. 
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of ,the ',Du'rum' WKeat In'itit"te 
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'Actlvlti •• , ~..::' . r'" ", ' 
by H. Howonl Li""ni'on, EIIHutl •• Dliector "; 
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FOR THE put three day .. we have 
served as audience in a aemlnar o'tl 

pack"inl. Without dlmlnllhlnl the 
importance of packaalna: Of In any WIY 
deprec:latlna: the earlier part of the 
prolram, 1 would like to define In Itm
lile lenni the lubject area ot our de
Uberatlc",. A packale prot.ed. and 
idenUftei .. .peclftc amount of your 
produet from the time It leave. your ... 
plant to 8 point of final UH in the 
klh:hen. But more important. pecka.
In. 11 eIIenUaU.r the art of presentin, 
your product with U!mOllt "buY'appeal" 

- in the competition foro leUin, .pace on 
the .upenn.rkct ,helveJ of the Unl".ed 

~· Statea. , , ... 
My "part In lhll pro,ram-deacrlb. 

lnK the activities of Durum Wheat In
aUtute-lI not without relation to the 
lubJect of your leminlr. When you 
"wrap up" an IndUllr)' and It. prod
uct. lor public inlpeetlon and use, you 
have another kind of "packale"-p.art 
of the art of presenting the total pic
ture of your indultry and Its product. 
to a public In their mOlt appealing 
form. • 

Packaginl of this klnd is Involved 
In my report and in the work of Ted 
Sill. and AuorlaleJ . throulh the Na
tional Macaroni Institute. 

lDdudry Package 
It th1I second kind of ''paculint' 

Important? 
Perhaps you wi11 a,ree-that what 

the public thlnka of your IndUitry and 
Its product. ean finally determine how 
much and how frequently you lell 
your own brandl. 

You have already mentioned lOme 
of the coNlderaUoftl that 10 into thll 
larler "lndUitry packaae." We have 
heard IOmo dilcuulon of the fattenlnl 
"phobia" which eauses some people to 
reject macaroni foods. We have also 
dLscuued the nutritional valuel of en
richmenL 

At thll point, may I mention that 
enrichment provldel the macaroni In
dUitry with Ita only claim to a place 
In the recommended. foodl lilt of the 
United Statel Department of Aarlcul
ture. called thE "Dally Food Guide," 
thia four-food groupinl serves OJ the 
bull lor educational promotion for aI
malt all food and commodity oraanlu
lions -Includina the dairy Industry. 
the baklnl: Indultry. the Wheat Flour 
Institute, fruit and ve,etablo arowen 
and othen who promote the contrlbu
iloOl of their indlvldua~ products in 
lood diet. 
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AI part 1 of an ulndullr)' pDckage," 
your, rompanil~1 and your products find 
their way into a durerent Ihow place, 
too. They are presented In Ichool 
rooms, home economies clauroorm, be
fore demonstration a.::enta and leaden, 
women'l clubl, the reataurant IndUitry 
-and even phYllclanJ, dletiUanJ, nu
trltlonista, and other profeulonal peo
ple who shape food habits and prefer-
cnca. , 

In his remarlu openlna your teml
nar senlon, Prelldent RonU'ni men
tioned the fact that the National Maca
roni Institute. Durum Wheat lrutltute. 
and durum producer jroUPI, repre
sented by the North Dakota Slate 
Wheat Commi.ulon, aU have worked 
toaether in eXemplary fuhlon during 
the put year. Speaking for the mlll~n 
who IUpport the Durum Wheat lnstl~ 
tute, may I point out that much of the 
.ueceu of thlJ cooPeration would be 
Impc.uible were It not for your able 
Secretary, Mr. Kobert Green. Much of 
th" credit for what h .. been accom.t 
pllshed thus far mull 10 to Bob. 

And aaaln, before we get Into the 
actual report on activities. may I re
call for you the dlvalon of re'pon
slbllily In thiJ work. The National 
Macaroni Institute seekl to IUmuJate 
the consumer market for your prod
uctJ throu,h publicity and product pro
motion. The Durum Whcat IDltItute I. 
respoOllble for .chool, educational and 
home economics maleriall, .. well 81 
for the rutaurant market and the pro
feaslons-phYlicians, nutrlUonatJ, die
tiUaru; and the like. Finally, we aUIDin 
coDllderably throuah the he1p of the 
durum lrowen In the dlatrlbutIon of 
materlalJ. 

Whatever the Durum Wheat Insti
tute h.. produced, h.. been fhccked 
out at every atep with both National 
Macaroni IDlUtute and the durum 
arowers representa~Jyea. 

The materlall on the display board 
here Illustrate some of these polnls. 
They aU were developed with the help 
of tho N.M.I. and the durum arower 
groupa. 

w.n Chula 
Copies nf the new elasaroom ch.rt, 

"Durum Macaroni Foods From Fmn 
to Table," have been mailed to III 
membera. Rele8lled In November, mort 
than 2,000 copies of this chart haye .1· 
ready bei:n dutrlbuted. Commcnt he 
been most favorable. I am .ure any 
ono of you could do a Ireat deul for 
your company and Its products by 
helping to place one of these charts in 
every elwroom In the schools of yoUl 
market a.rt!a. We hope you can help 
In gllnlng lrealer distrlbutlon (or thb 
oulltandlna poster. Copies of th Is chltt 
are avallable for $31.00 per 100. 

Gourmet EDlr ... 
The booklet of larle quantity recipes 

for re.taurant, sc:hool lunch arll.! wtl. 
tutlon.1 Ule, "Economical Gour' let 
treel," has been available for l;~ e 
year or two .. It II ' now In ltr 
printinl. It COlts 30 cents 8 COP. 
per 100. Without going Into rl 
what the use of thlJ publlcll . 
do for you, may I recall that ?oj • 
Inle Palauolo of Delmonico .- .xis 
Iited at one of thcae ' meetln,~ how 
had distributed 35 coplel to ;, 
con of 35 InlUtutional ' buyers. 
he gained 35 new accountJl 

8ptciaUIn of lb. Ho,,.c 
Another project laW the 

of thla ,mailer booklet, "SI,.,,;,ltiH 
the House." It containl 
Irom the ratauran"t:n~;:~,::.t!;'tn 
nomlcal Gourmet E 
ardlzed In household 
Dakota State Wheat Comall"I .• n 
been extremely 
the distribution 

' cooperation with , , 

- ---'- '-_. 

tbe Commiulon h .. paid for the dll. 
trlbutiDn of more than 110,000 coplel. 
Mosl of these boo" were distributed 
on requ~t. as a relult of a bulletin 
oIerinl the recipe booklet In the 
lIIIIulne publiJhed by the General 
Ftdtntlon of Women'l Clubs. Know_ 
ma how hornemaken collect and trade 
rtdpu. you can Imlaine the effect of 
didributlon of thll quantity of bouk; 
leu In so efTective a market. Thl' 
booklet, which hal front and bDck Im
print .reas, II available for 10 cents a 
copy, $10.00 per 100. 

f' 
Dunam Wh.aI Hot" 

The fourth publication !hown on the 
tbplay board II "Durum Wheat Note ... • 
• four·~e educational home ec:onom· 
Ia bulletin which repreRnll the ma
)or contlnuln. activity of the Durum 
Wbut lrutltute. It II mailed five times 
during tho Ichool year to mot(! than 
U,OOil hlah school and calleae home 
talnomlCl teachel'S, home demolUltra
lion l sentJ, profeliional home econ. 
omlab, food edlton, durum ml11en and 
!D.nnonl manufacturen. The Informa. 
tIon lind ~c1pel offered by "Durum 
Yibe.l Notet" can be utilized in many 
dift'rrrnt waYI. A central theme 11 eho
ltD II the bellnnlnl of each year. The 
Itll).u serlel pre.ented "Macaroni 
~00d! Around the World." The elfec
U\'e llistrlbutlon of "Durum Wheat 
h'0l!to." equalJ or exceedl anyone of 
!be commercial home economics pub. 
IIctUon. lervlna that lpeclal market. 

. FUm Bblp 
Imd ftnaII" .. ~ported to the DI

~tli of the National Macaroni llUItI
~ l1Id In bUlleUns to N.M.M.A. memo 
-.. We have worked with you III 

Plrtnel'l in diltrlbutIon of the film-
8!ld Treat.-wlth Maca
The comment received 

thiJ ftlmttrlp has 

been uniformly good. 
And currently, again ns partncrl 

with NMI and the North Dakota Whcat 
Commllilon, we arc helplna flnance 
dlltrlbutlon of the motion picture, "Du
rum-A Standard of Quality." 

All these materials and II.ctivlUel 
are planned, produced and executed 
with the complete cooperation of the 
three groupl. We want everythlna we 
produCQ and everythlnL ·.ve do to meet 
with your complcte approval al D pre. 
Umln81:y to your enthusiastic support 
ot ead .. project, In all Its phasel. 

FUM. Plant 
Now, what of the future7 
Membera of the Durum Wheat IlUIti. 

tute Committee met earlier thll month 
to conllder new proJecu, their fll'St 
meetlna under the chalrmolUlhlp ot 
Mark Heffelftnier of Ruuell Miller
Kin, Midas. You all know the other 
membetl of the Committee-Bill Brez
den of North Dakota MI1I and Eleva. 
tor Company: Tony DePuquDle, Inter
nationDI Millin" Company: Gene Kuhn, 
Amber Mllllni Company: ClifT Kutz, 
Commander - Larabee Mllllni Com. 
pany; Lee Merry, General MUI.: Lei 
Swanson, RUlscll Mlller.Kina Midas; 
and Ray Wenb:el of Dou,hboy Indul. 
trlel. 

Considering the atate 01 the Indulltry 
and the lupply of durum, you might 
Imalline that thll would be a larrow_ 
ful kind of meeting. But despite all 
the dlmcultlel In the durum picture, 
thefe men were most enthwhutlc 
about the lutu"". They outlined five 
arcal of cooperative etrort where onct 
alaln they mlaht work with macaroni 
manufacturetll and durum arowen. 
Here are the ftve projects: 

Quantity .ael,. Card. 

Project No. 1 
A food c1a!J macuronl product dem_ 

.omtratlon outline-for use by Itu
dents, teachel'S, .a-H clUbs, home dem
oMtration agcnts and the like. Incx
penllvely produced In mlmeoaraph 
form for trial at the beginning, the 
outline could also draw upon the re. 
lourcel of macaroni monufacturen, 
who might be asked to l upply a spec
Iftc brDnd name prodUct for local use 
In demomtrDtion work. With demon
.tratlon technique also a part of home 
eeon:>mlci training, you can .ee the 
value of such a publication In Ichaols. 

But ther~ 15 stili a larie market. For 
e!\:Rmple. through home demonstration 
agenu we ('an reach ' lIS many as 600,-
000 home dE:monstration leadera-cach 
of whom has responsibilities for the 
production of progrnml before groups 
of rural or urban womcn. And finally, 
there is supplementary ule of the 
demonstrDtion outline with church 
groups, women's club and other areoy 
In which women are organized. 

ProJacl No. Z 
An Inr.xpenslvc recipe leaflet _ tor 

dh.trlbutlc.n along with the dcmonstrn. 
tlon outline or avallDble for purchase 
Dnd imprint by Individual manufadur
ers, or for distribution to consumers in 
anyone of a number of different ways. 
As many as 12 bDslc reclpel could be 
Included In D leaflet. The actuDI cost 
would be less thon one·half cent each. 
While we know most of you like to 
produce your own recipe material, we 
Ask your consideration of thll project 
with its speciol application to the 
demonstration outline. 

Project No.3 
A concerted effort to goln a plDce for 

enriched mDcal'Onl foods In the com
modities recommendcd for school lunch 

(Continued on poae 20) 
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ADVANCED TECHNOLOGICAL IMPROVEMENl S 
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Save 

NEW 

Space - Increase Production 
Improve Quality 

POSITIVE SCREW 
FORCE FEEDER 

improvtl q"ality and increas .. production of lang goads, 
short goods ond sh .. t forming continuous pre ..... 

3 STICK 1500 POUND 
LONG GOODS SPREADER 

increases production whil. occupying the same space as 
a 2 stick 1000 pound spreader. 

1500 POUND PRESSES 
AND DRYERS LINES 

now in operation in a number of macaroni-noodle plant., 
they occupy slightly more space than 1000 pound IInll. 

Thlse pre .. es and dry ... 

are now giving .xc.lI.nt 

rllulh in th... planh. 

* P"tent Pend;n~ 

** Patented 

MACHINERY CORP, 

156 Sixth str .. t 

Brooklyn 15, New York 

MODlL I,US - 1 SOD Poun" Lona Gooli. Co"llnwOIiI $p,o.4" 
THE MACARONI J OUR",,,L 

SUPER CONTINUOUS 
PRESSES 

SHJRT CUT MACARONI PRESSES 
MoJel asep - 1500 pound, capadty plIlr hour 

Model DSCP - 1000 pound, capacity per hour 

Model SACP - 600 pound. copaclty per hour 

Model LACP - 300 pound, copaclty par hour 

LONG MACARONI SPREADER PRESSES 
Model 8AFS - 1500 pounds copoclty per hour 

Model DAFS - 1000 pound, copacity por hour 

Model SAFS - 600 pounds copacity per hour 

COMBINATION PRESSES 
Skort Cut - Sheet former 

Shott Cut - Spreader 

Thrff Way Combination 

* Model BSCP 

Q J A LIT Y - - - - A controlled dough as soft as desired to enhance texture and 
appearance. 

P~' ODUCTION 

CUNTROLS 

51.NITARY 
PLANT 

1,6.166 SI.th SI, .. t 
Ib.I" Se •• ".h Streit 
Ir~~ "I,,, IS, H •• Y.,. 

I , 1962 

Positi.e screw feed without ony possibil ity of webbing makes 
for positive screw deli.ery for production beyond rated 
capacities. 

So fine - so positi.e thot presses run indefinitely without 
adiustments. 

Easy to clean and to remoye attractive birdsoyed .tainle •• 
steel housing mounted on rugged structural steel fram •• 

'(/~tte 
MACHINERY CORP. 
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Durum Inlfltut .. Actlvltl_ 
(Contlnutd fl'Om pale 23) 

use. WhUe macaroni foocit are already 
Hrved in the school lunch I)'.lem, they 
are not In ' the Ibt of recommended 
foodi for the type A &chool lunch, 
which 14,000,000 children are red each 
day in 64,000, .chool!!. And the federal 
.choot lunch II only part of the pic· 
ture. It 11 flatlmated that two-thlrclJ,ot 
the totalachool population, In exceu of 
48,000,000 children, are daUy served 
.orne form of lunch in schoo' 

Theat! boy. and Ilrll love macaroni 
foodJ. The younpt.en represent ,oDe of 
the nation', blnest and belt Uaam_ 
pUn," markets at ' well u a primal')', 
anI of bl,h-yolume distribution. I At 
the .. me time, in work with lovern
ment people towa.rd. ,aininl F,!nrlched 
macaroni foodi • place in the recom
mended Ill\. a ,lm1lar ellort will be 
made to ellminate the we of the pbrue 
".Umentary pule" In lovernment but
ietinJ and materlab luued by the IOV
emment to the prell and public. 

ProJKI MOo • 
In our work with federal school 

lunch otftclalJ, we contemplate produc
tion of quanUty recipe carda-drawn 
up accordlnl to the lormat lpeCltled 
by USDA, a ftve and one.half by ellht 
and nno·half Inch card in the form you 
lee hf're. One lido of the card provldel 
the recipe, with columnl for worklnl 
out COlt ftcurc:l. The other lide of the 
card IhOWl a picture of the flnished 
dllh in bllck and white or color, and 
• IUlieated menu of foodJ to be served 
with the macaroni dJJh in a combina
tion for lood nutrition. PerhaPi we 
would also add to lhla project a aerIe. 
of Ichool lunch room posten, provide 
lnl we can lain the cooperaUon and 
IUpport of the federal school lunch 
authorities. Onee alaln. corutder the 
tremendoUi opportunity Inherent In 
UW .Ituation-to develop the appeUle 
amonl mUlioru of chll~n for quality 
macaroni foods. 

ProSect "0. I 
The poulblUty of an annual contest 

to be held each year among reataurant 
operators and employeet-to leleel a 
prize recipe for mararonl food .. We 
plon to exploNl the pouibl11ty and am
pliflcatlon of this project with the Na
tional Restaurant AaaociaUon. whose 
10,000 memben represent 60,000 of the 
natlon'a top commercial eatinl e.tab
liahmentl ferving mllliona of meals 
each day. 'For the restaurnnt industry 
It.aelf, the larce quantity l'CClpe. could 
be fed back Into Ole holel and reataur
ant trade and to the school lunch IY.· 
tern If the tYI e of product Involved 
were approprlllte lor chUd feedlnl. But 
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DrO .... ht In North 
Dakoto Took Toll 

Crop production In North Dakol" in 
19S1 wa the amaUett .lnce 193~1 It 
amounted to about half of 19S8 proJuc. 
tlon .• 

Field work atatted about the u"ulI 
time with adequate moitture for lerml. 
nation In · virtually all aediona. But 
molature shortale. became more lind 
more ' apparent u aeedinl prolressed. 

'. By, the end of April toploil molsl ure 
. was ahort in all but a few localiUel . 

. ..... ,. ....... c..t.t. 

beyond thLa. the qUMUty recipes could 
be atandard1zed. in houaehold fonn and 
.ubstq,uentiy made available to you 
manufacturel'll and to the public. Per
haps the ~top prize would be a two
week vialt In Rome. You can ace the 
opportunity here for you manufactur
er.-to aponaor local tie-in activity. In 
fact, a conteat of thIa IOrt 11 whatever. 
you choose to make of lL We aulleat 
a mtaurant lriduatry conteat rather 
than a coruumer' contest for the uke 
of the economy and eate of handllnl. 
When you have a · conawner contest 
you are confronted with u many u 
100,000 entrlet. In .. restaurant contcat 
you ~aln the lame publicity Impact, 
but you deal with only hundreda of 
entrlea. , ' . 

'I1leae .r~ th~ Rve tentative proJecb 
we .ubmlt to ,you. We would welcome 
your expreaalon of opinion about the 
plana. Perh.PI we can work wllh Bob 
Green to arranle lOme kind of · bulle· 
tin outline 10 that you can live UI your 
vote of preference on the aerlet of 
project&. And bere .,aIn we want to 
develop these and whatever other ac
tlvltlea we undertake with the help of 
N.M.I. and durum lrowen throulh the 
North Dakota State Wheat Commla
lion. 

Below normal preclplt~tlon atotted 
in September 1980 and continued on the 
Ihoft Iide moat montha except Decem· 
ber, February and April. In May and 
June, the montha when precipitation 
Ulually is heavy, rainfall wu mo.U, 
leu than haU. By the end of Juno cu· 
mulatlve precipitation dnte September 
wa OD)y about half of normal in the 
wettem arelD, rtn,ht, a hllh u 75 
per (.'Cnt in the eut central and IOUth· 

eat diltrlcta. 1 

In addition to the thortale of mois
ture durin. the plantinl and early 
arowin. teaaon, temperatura were 
above nonnal with maximum reldln" 
of 90 to 100 deJl'ftl or more on more 
than the Ulual number of day .. The 
maximum temperature at Biamarck 
waa 90 dcareet or above aD 15 daYI 
durinl June, and the mean tempera· 
ture averaled four to ellht dearen 
aboye ,nonnal for ' the month at the 
llate's weather atatioN. July tempera· 
tUr1!1 were more moderate with a week 
or two of hot weather early In the 
month. 

Under these condltlona of drouaht 
and hllh temperaturea early in the 
seuon amaU Itaina were severely dam· 
aled in many cuea. In the wont nre ... 
arowth was only a few Inche~ and 
plantl dried up, whUe atlUin the ~lool· 
in, atale. 

Several weeJu (If coot weather with 
}i,ht to moderate ralru ltarUng .bout 
July 10 rreaUy aided .maUpln duro 
in. the crltlcal tuUnl period. Ho\\ ever, 
in many weatem area rainfall .:ame 
too late and wu too llaht to lirln. 
much improvement a pluta hold 11· 
ready dried up. Where planb were , till 
aUve, the extent of recovery b~came 
more apparent .. comblnln. proCt ~dtd. 
Telt wellhtl uf araln averaled from 
JUlt aUlhtly under \ st.andard in the 
wont droulht area to atandard or bet· 
tn In many eutem aectlona. Uarvest 
proceeded rapidly with very lIU1c lOll 
of either time or quality from wet 
weather. . 

Production of aU wheat La elUm.ted 
at 88,438,000 buaheb, '" per cent I~ 
than the lHO crop. Durum,' estlmlwu 

The lreateat &lory of a freeborn at 1.,570,000 buahelJ, wa down the 
people La to tranamlt that freedom to .aame percentale, Im.j:d\ crop .Intt 
their chlldren.-Havard. 1955. · 

Roulh layouta of coven on the mao 
terlal we have dlKuued in these ftve 
proJecta arc POlled here on the bul
leUn board. If you wiah, tell me lOme
thing about your own opinloru afler 
thia meetinl, or communicate your 
thoulhls to any memben of the Du
rum Wheat InltltUte Committee. 'I1leae 
are your projecla, and we ·want to 
make them work for you accordlnl to 
your own beat wlthea. 

Thank you very much. 

Satllfl.d cUllomo .. In o.or "'onty-fi •• countriel 
a ENGLAND • IRAIll • ITALY 
• GIIICI • CHILI • MIXICO 
• JAPAN • PIlU • VINIlUILA 
• UNlTlD nATIS • AAGINTINA • .SUIL 
• PUIATO RICO • ICUAOOR • HAWAII 
• eANAOA • URUGU"Y • COlOMI'A 
• PANAMA • CUIA • DOMINICAN .. PUILIC 

• SOUTH AfilCA • AUST .... LlA • SWIDEN 
• HAITI 

.re" II'. lIICOn""'Olllll, IUlrlll'''''' 

Hnd for our F." catalog 
'0 auppl.ment your •-.. , 

!~.:::.., .. 
.,~ ~ \ 

• I.ONtI ALLOYS 

• STAINLESS STill 

• SPICtAL ALLOYS 

• TlFLON 

pl'flInt produdl. W"Hln In 
. SPANISH, ENOUSH, ITAUAN, 

D. miHOnDI f.. Sons, Inc. 
557 THIRD AVE. BROOKLYN IS, N.Y., U.S.A. 
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by Chari .. C, RotlClttl 

H AVE you looked at your lrade~ 
mark recently? 

A trademark is the mOlt articulate 
lelllhi power a modem bUilnus can 
own. It teUs many thin,. about the 
company. It also tell. Its atory In an 
Instant - !omctlmel with devulaUn, 
fl.nality. 

For example. 8 trademark ean tell 
tho public, "We're a modern, prolre.· 
,Ive 8nn": or "We're nice to do bwl· 
he" with": or ''We've been lelIIng 
nne product .inee your grandmother' • 

• day": or "Buy UI . •• we're the new 
(un-or .tat~ymbo1." 

On the other hand, It might uy: 
"We're old·fashloned .Uck-ln-the.mudl 
and our product hasn't Improved since 
we .tarted mokln. It" or "Our plant 
11 shabby. our equipment old, and we 
jUit 8001.1\ sqUeik out of the red each 
year" or "Buy UI If you dare. but we 
don't live much value." 

ThUl, a trademark may reftect. the I 
corporate 1m_Ie of • marketer more 
penonally than any other effort' he 
may make. For this reason a trade
mark 1a frequently more voluable to 
It. owner than an of hla equipment, 
real estate and Inventory put tOlether. 
It 1a the euence of h1a corporate good 
will and It can keep him m bUlmeas 
when all elae mllht '0 up in Ramel. 
In a ,realer sense, a trademark 1a as 
valuable to .. buslneu man 81 hlJ birth 
certIRCI.te. 

Tra/,emarks, however. are also den
cate creatureJ whOR states of health 
mUll conttantIy be reviewed by the 
prorreulve bUlineaa man. An estab
llahed trademark sometimes mUll be 
modemlud to conform with the ac· 
Cf!lerated demands of modem mer
chandlalnl technlquel. It may require 
a redesl&n to establlah the concept of 
lrowth, expanllon or chan,e. It mUlt 
be constantly and objectively evalu· 
ated by III owner for the Image It con
tinuel to convey, In anticipation of the 
inevitable proceu of obsolescence and 
the attrition nl lilf!. Brond loyalty II 
no longer taken for granted. A mar· 
keter must win the battle for It eaeh 
time the cUltomer walks Into the mar· 
ket place. A merchand1aln,. minded 
operator knows ll}al constant evalua
tion of hit trademark fl. one' of hla 
most Imprtnt corporate propertlel it 
u necessary a ' &ales-winning mire· 
dlent as a ,ood packale or a ,oed 
prOduct 

'For thiJ ft'uon, a well-deslgned 
trademark Ihould be expected to de
liver these thln,l for your business: 
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1. First of an, it Identifies yaur busl
ne .. and III product. 

2. It provide. the mOlt important. 
Ingredlcnt far packale recolnlUon and 
recall. 

3. It • u., e I t I pre.tI,e, power, 
.trength. modernity, reliablUty, "nlce
nell," experlellt'e of the company. 

4. It .ullcil. quaUty, dealrabillty, 
dependablmy, Innovation of the prod
u'L 

5. It becomcs the face of 'your com
pany In Ihe crowded market place 
where mnu retalllnl of yaur product 
haa become an othcrwbc lmpenonal 
phenomenon. 

The trademark thus becomcs a fran
chised property to Itl owncr, the value 
of whIch cannot be meBlured In hard 
cash. Thole charGed with the respon
sibility af creotinl a trademark must 
be .peciallatJ not only in thclr field, 
but must undcn:tand the merchandls
inc \'olue of the trademark and Ita po
tenUal urel In odvertlainl as well as 
In packolina. Many macaroni manu
facturers, like other ,modem food mar
keters, fe-examine thelr trademarlca 
re,ularly as well as their paeka,inl{. 
They utilize professIonal. with long 
ye:nl of dell.:n and merchandlalnl ex
perience to provide the modernization 
a:l wen .. the obJecUve evaluallon of 
the trademark. 

.Ha'le you looked at your trademark 
reeent1~1 

" , 

RecCllnltion for P·R 
~ R O. lot, t I Lllholraph Corporation, 

pockalinl dellgners and producen 
with executive omce. In North Bergen, 
New Jersey recently commemoraled 
the creaUon of Q trademark for Pro· 
tlno.Roul Corporation. John Swan of 
Rossoltl made the prescntation Clf I 
trademark wall plaque to Jack Ptocino 
and Nick Ro!SI, lana of the comp,my'. 
foundcrs. The I)resentatlon wa, made 
In connection with the forty-fifth In· 
niversary of the establl1hment of Pro
clno-Roul at the company'. cxcrutlvr 
officel in Auburn, New York. 

Proclno-Ro"t Will establtlhed h. 1818 
by Nick Proclno and Alfred RI. ~ I u 
a small bulk macaroni manufal'hLrin: 
plant in Syracuse, New York. 110 19111 
the firm moved to Auburn. Itl )Jruenl 
loeaUon, Incorporatln, the busll' .,,5 In 
1927, 

Today, Proclno-Roul sells O\'Cr 78 
different .Itr.t and shapel of m Ul'lIronl 

products. In addition, they now pro· 
duce a line or quality .paghettl ~IlUctS 
as well 1"1 convcnlpnt dry mlll'aroni 
dinners. And, fnlm a !mall area 

_ Syracuse, New York P-R have 
ed distribution Into the major 
and Central Statci. 

The creation of that mOlt 
corporate asset, the tr.d.ern.'k,;?,,~~ 
.0tU was aeeompanled 
Rots!'s entry Into modem m,rch.~l': 
Ing of pre-porkolled carton. Ion, 

(Cuntlnul'd on pale S8) 

odern 
odern 

installations for 
macaroni plants 

Our T.chnlcal Offlc. II at your dllpolal to Itudy and to 101 •• your probleml, 

AVOID BUILDING COST!! 

Renew Inlt.ad your .qulpm.nt. Only half of the Ipac. II required with 
tho N.w Automatic Dry .... 

. Automatic Lh, •• for Lonl Good.. Entranet of Produeh .howlne automatic .pre.de,. 

Tho plctu .. Ihowl our n.w automatic "GPL" Llnl for all tyPI' of Ion macaroni 
~7 II~ .. of thll typo are alroady In operation In 16 different countr~., productl, 

NE MAN PER SHIFT: 22.000 lb., dally of dry producla. ready for packing Similar Line. 
.re avallabl. for Twl.t.d and Short Cut Good.. ' 
~nd your inquiries to: 

Lehara Corporation. 60 East 42nd St" New York 17. N,Y, 
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VI.uol '.rceptlo_ 
(Conlinued from pale ell 

etc., and thoulhts about her ti~n well
beln,. E.'ilheUCI, ,ood taste and lood 
del l,n are too often lcomed by bUlI
nell men as .omethlng that lJ only the 
concern of the artlJt, and yet your own 
cuatomcnil are the anea: who will b'J 
part of the line waiting to get Into the ' 
Museum of Modem Art or the opera 
or concert. 

Packalln, In your Induatt)', of 
caU"e, haa not kept abreut, hut even 
beyond that. the Inceslucul inbreeding 
of packaclna clementi whhln the 
Muearonl Industry lueU haa produced 
a rather phenomenal Jack of Identifi
cation · tor Individual brandt. 

For purposes of explain In, this, i 
would Jike to . how you jwt one or two 
JUdea: as part ,of a .Iudy. on just one 
element of macaroni packaging, the we 
of UK' ":l ldor:l.1 end.product JIIwtra
tion -j"M: 11 not meant as bein, crll
leal •. r ' .1. .), one pQ,ckalC! or anyone 
company. We have jwt lathered all 
the macaroni packallnl we could let 
that contained pictorial iUwtratiolUl. 
In gatherin, them together you w11l 
note that the l1IU1tratiolUl are all pre
domlnently the AAme, used in the .ame 
way and in a few cues, exactly the 
aame ph~to,raph it· used- on cOmpeting 
packagel. You will note .that the Ulua
tratlon on one package II completed 
on a competitive ' package. Thll aerves . 
to completely destroy any Individual 
brand and company identification and 
II completely contrary to all current 
criteria In marketing practict!l. 

We have acen in our examination of 
the perceptual process that we aU have 
a lelccUve perception, and that we 
tend 10 claulfy IImUar thinp into one 
Ima.c. A uniformity ami Ilmlladty of 
pictorial elementa a. used In macaroni 
packaglng tendl to nullify any at
tempt. by a manufacturer to build a 
brand Imale and Identity. 

Durum Wh.at Sbortag. 
In my opinion, the Macaroni Indw

try has a remarkable opportunity to 
tum a near·dlsaster Into a positiVe, IUC· 

ceutul Irowth program. 
The American Automobllo Industry, 

faced with a real threat·af farelgn cars, 
launched-Into Ita compact styling. Thll 
wo.a completely contrary to Its awn 
tradltian, t r a d e practice! and Ita 
thou.hts about the American public, 
but the tremendoua inftux: af foreign 
can caused It to take all lOme of Ita 
traditional blinders and think In tenns 
of saUdyina its cwtamers need,. 

The Cicarene lnduaUy, a few years 
ago, faced with a reany awerame lit· 
uatlon. met the challen.e with filters 
and cisarette lIalel and proftls havt' 
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ateadUy arown. The tact that current- UIUaU, the .. u..tactlan af taste will 
I)" II ot th1I moment, nan·fltter cll' come from the uuee ar dreulnr. II 
aretta are Ihawin, areater arowth th1I Ai ' !kllle prorram could be 
corroburatea the Indull!,),', awareness ' launched with the cookln, lnatructions 
and aenllUvIt)' ta chUlae. In mood and made an Important feature, the can· 
maUvaUan; ' llurner would be IWUred of a car. 51st· 

Probably the Cigar lnduaUy'1 cur· ent and ' latllfartory macaroni product 
rent problem with ballc materlaJa more In texture and flrmn!:l1 · relardless of 
closely para1leJa your own. The Iitua- the whlma of nature. 
tian In Cuba hll virtually put a halt The Macaroni Indultry'l direction for 
to the acqulllt1ron ot Havana leaf. Mast meeting the current problem of the duo 
af the cllar manufacluren have three rum Ihortage lIel In ita awn attitudes 
tc? five years lnventory of Havana ta- ." . af becomln, consumer - oriented 

, bacco, but the), are taced with Ithe rather than lpeclflc-product oriented. 
prospect of havln, to plan far their 
awn a:rowth and additional product 
lalea In the face of loss of what they 
have alwaYI cohlldered a neeelllary 
and recoplzed In,redlenl 

Yaur lnduaUy, of coune, will lur· 
vlve the current mort lupply af du
rum wheal The crilla ml,ht tum up 
a,aln. II a result of bad cropa In the 
future, but this would aeem to be the 
rllht time for the Industry II a whroie, 
nat Individual companies, to launch 
into an a,.reaalve pro,ram to Improve 
!ta poaltlon and make ItaeU ufe from 
the whim. of nature. 

The danler af an apparent change In 
the lnaredlenta af a product wlthaut 
adequate nplanaUan ar a lubatltute 
klnd of rewo.rd far conwmen Is not 
that )'aur companies will lose bwillell 
to each lother II much 8J perhaps a 
leneral dluatbflctlan an the part of 
the colUlumer with mac:aronl products. 
In ather ward., a Ihopper movln. 
tbrouah a markel might pause hut 
lana enaulh to cohllder that the maca
toni product that the)' hai the other 
nl.M· Juat didn't please her family the 
way It uauaUy does and ma)'be tonllht 
.he wauld. try that new dchydrated 
Raked potato. 

101)' aUlieation here II that the In· 
dwtr)' u a whale advertlse and pro
mote and esplalt what mllht be called 
t. new AI Daille blend.. This wauld have 
to be worked out and advertbed with 
new cookln, and preparation instruc· 
tlaru very emphatlcall), expreued bath 
on che packacea and in the advertising. 
Thll could prob.bly be contrived so 
that It would take a Ihort"!r cooking 
time that would be a dl'.:1 Jed advan· 
tale and talklnl polnl "f.hI ~1 will more 
dalel), wark with the in nd taward 
lnatant products and leu co\)klng time. 
Maklnl an emphatic b l ue af proper 
cookln, pro«dure will also wure a 
more uu.factory flnal product ai used 
b), the coniumer. Each individual cum
pan)' and manufacturer could" of 
coune, work aut hil own blendln, for· 
mula with whatever Ingredientl he had 
or deemed desirable. 

Macaroni products, even to 'the maca· 
toni JOphhticale, are primarily Jud,ed 
on the bull at texture and IImneli. 

Ch.rDOt~Pack.glng C ... Hblory 
As. a cue in point at both examlnln. 

tradilion to see what wu atlll valuable 
and valid and to show • means of 
problem IOlvlnR and Inquiry, the Cht'r· 
oot package II a lood example. 

After a few yean of package design 
and lOme redesl.n for aut client. It 
appeared that the ctl.r buliness had 
peculiarlUH and limitations. Apparent· 
ly there II a relatively ' datlc numbcr 
of men In the count,....! who will amokf 
clgan , lOme habitually, lOme naw and 
then. Any attempt at broadening the 
market w .... nat very l ueeeadul for anI' 
lenlth of time. It aeemed that a fresh · 
er point of view in looking outaldc 01 
the traditional clear fteld and method 
of doln. bwlneu wu_ the besl ap· 
prooch. Actually whot we looked for 
WB! attltudea of acceptance at Idell 
that were prevalent, not fads ar ttenm. 
but 8 condition of acceptancl! and 
agreement of a lubject. 

The counUy, at the time, was pre· 
paring for the ct!ntennlal at the Civil 
War. Much n~w literature wu I 
published and aid literature 
There was a whole ruh at 
ClviJ War, early Americana 
plctute RIm. and, or course, telt ' 
devated to the harse opera. t:." 
mahce of riverboat life and olh r 
pect.a of tho early develapment 1... ( 
country. It aeemed like a goo" 
to recommend that the ellent f 

Ize on thll prevalence af accept lll:ce 
the mood and put out. cllar " :1 l1ed 
CherooL 

There wu almost 100 per ( t ,lI 
ailtance to thll Idea far the Ilmp:e 
IOn that the tabacco indu.try 
that the old Ch~root was an 
producl Tabat.'\.'O dlcUonarlu were 
duced to prove the I'OIl"It that It 
an Inferlar. arade, poorly 
and no reputable company 
to be associated with Inch 

.~----.----

NOODLE and CUTGOODs 

AUTOMATIC 
PACKER 

• net weighs 
• makSS bD9 
• fills baS 
• SB(J/~~ fll"') 

(pDlyorany 

CUT GOODS 

IHE D 

I 51.111 Scale 
\ Duol Seol. 

5 az, ta lib, 

5 oa. to 320a. 

Up To 45 P.r Mlnut. 

COMPLETE HYDRAULIC OPERATION. 

S"f'Ca.tal.ld Machl.l. (No AI, Required.) 

MANUFACTURERS' 

RE'RISIHTATIVI 

'AVAH 

p,. •••• 

Dry.,. 

GARIIALDO RICCIARELLI 

C.rt.", M.k. Up 

c.rt.1t "" .IUI W."h 
C.rt." a..,,,,. 
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VI.ual '.rceptlon-

(Continued from pa.e· SO) 

jed or lhouaht to be communicated ; We hl\=e leen and experlen~ here 
and the perceiver. Thil flrnlel the very brlefty some of the basic manU!!!. 
need for ,ood attitude. of communlca- tatiORI of behavior and perceptual 

of thll country. The company did put tlon bued on a wllUnlllHl to under· judament. Match them up agalnlt what 
them out., however. nnd they lmme- .tand tho value. and (ann-world at the the mechanical tetters enoneoudy reo 
dlately became 8 'Ut'CeII , • • wUhln peoplt! wo try to reach. fer to as "the human element." I be· 
.Ix montha they became the be.t aell- lleve where the mechanical teslers 
In, cl,ar In the country and have JleMuch make th,dr fundamental ml.toke b In 
maintained that posiUon.. , ~ 1'he experience we have had with considering that the human eye per· 

t Thls iI a prime axampie of beln. ·' the perception apparatus and the evl- fOrml exacUy u a camera. We have 
CUltomer-orlented "'ther than prod- , dence supplied on , how jud8ment5, . seen that the perception procell Is one 
uct-oriented. It had sldo advanta.e. preferencea, poulbllItie. of a aequence ot Interpretln, tho patterns that 1m· 
too, which are quite Important because of eventa to Atlsfy our wanta are In· pln.e on the retina by a Iy.tem of 
It Wll deallns with an Idea rather than herent In all peffilptiOn, .hould ,Ive us visual cues and that we sclect and or· 
jwt another product In the line and some \Vorkable knowled.e of research lanlze these cue. throuah our penlonal 
,ave the advertlsln8. promotion and and te.tln •. I emphatlcaUy believe that experlencea or Individual purpose and 
,ales elforti a totally new vehicle to a well informed packaae desllner Is a an orchestration of other pertinent 
work with. Now the romance of the better packale deslaner, juat u J be~ knowledle about our own relallon to 
cowboy, the manllnl'U of the early lien a well lnfonned buainHl man II that occulon. In othllr wonh. In every 
Weal could be exploited rather than a better bwlnea man and a well In- perceptual value judtment. we make 
the ' Ulual repetltloua claims 01 aupe. fanned leneral In the fteld hu a bet- judrment.a and prefemces within a per· 
rior tobacco, etc. ter chance of SUCCHa in • military en- ceptual context. Elementa of helleVi' 

Deslp &ad PKugmg 
In the history of all clvlllutlon., 

marlta, emblems and trade Identifica
tions have been esaentlally used In two 
forml • • • the .I.n and the .ymbol. 
The .I.n, of COUnl!, wed the lan,ua.e 
fonn to .tate the kind af product or 
fervlce or Institutional Idea. The sym. 
bol could alway. ao beyond the mere 
lanlllale .tatement by au.aeatln. ad· 
dillonal charaderlstlCl of value. and 
Ideas. In the complex of contemporary 
.elllni and marketlnl, both are nec· 
euary Dnd .ymbolo.y has taken on 

, varied roles In communicating Identity, 
Imaae and additional meanln. and con· 
notations. 

In contemporary packagln. the de
,I.ner must think In t.~rm.J or beln, 
customer.orlented t~U·.er than produd
oriented. 

Corporatt' tmd·~ rr;.uk. and packa.e 
deJlan mUll r.::.w be considered a tor. 
mana.ement function for both devel· 
opment, use and manaaemenL They 
mwt be CORildercd a company uset 
such as capital equipment or real es· 
tate and thoulht of in tenn, (If maxi· 
mum use, explolt ntlon and a major 
part of the coln!.J8ny's manner and 
mcana of doing businel!l. 

I will show slides of packaalnl and 
deslan problema with two objectives 
In mind. 

I. To show nnolye:is and ldentlftca. 
tlon of the packaginl tradition In any 
field a, a means of undentandlnl what 
departure. could be made, ond 

2. Cwe histories W show method of 
aUack on packallng problems once 
the problem. have ben sufficiently an· 
alYled and qualified. 

J wlll.how some demon.tratlon rna· 
lerial louchlnl on the nature at com· 
munlcatlon primarily aimed at com· 
munlcatlon OJ Involved with condi
nON of agnem.nl between the lub· 
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.alement. bUlty, reality, dIrective for action. lalth. 
The entire' area of reaearcb, Infonna· etc., are areaUy affected by this con· 

tlon ,atherln., fact ftndln. and testinC text and our fonn·world ftructure. The 
h .. become, In recent yean, fO cloud· mechanical tetten completely dlue
cd. by numerical aymnutlCl that we aard thll important a,peel 01 Judi' 
tend to 10M track ot jual what research ment.makln. in Ullnl a completely 
or tetOn. II for anyway. It lets to ~ out·nt·context aet at conditiON for 
• little like the current battle of per· Loti·, the aubJect.a perfonnlnl In the 
centa.e. In ma.ulne clrtulatkm prop.- teals and the packaaeJ bellli tc.ted, 
..anda; where the ft.urea and rating. AJt we have ,een, another Imporlant 
themaelvetl becloud nther than reveal aspect of Perception is that we ron· 
valuable infonnatlon. ~ at.ruct a pattem of a poulblc sequence 

Jn' an in'veltllatlon of anylhlnl, if Jt of even". We atao .aln ,Inlomalion 
doe. not help to re.ult In undenland. and, therefore, fonn JudRmcnta because 
lng, Jt Is not worth It.a elfort. The 'olll, of our own motion. The mechankal 
vallrt purpose of inquiry la undentand- tetten completely overlook this vUal 
inl, j area ot vlaual judlmcnt by employlne 

In packa,ln. and marketln, there what you have feen In the demonslra· 
are many kinds of ruearch proarams tlon referred to .. ".ucker position 
available, coverin. all a,pe<:t.a at de. view In •. " 
eislon makin, from the name of the Yet another .hortcomlna In the me-
product., ant!c:lpatcd. preterencea on col· ehanleal tCltlnl procedure " the total 
or, etc., expolure In a 11mlted test mar· lack at rtak for the responden", We 
ket., to mechanical tCltln, and ntln. have seen that aU peffilptual jud,· 
devices. In my experience, two RI. menta are Involved with r.oRllancy and 
ments of the ranle ot poulble re- chance, and that a Jud.ment 01 ri ~k it 
acareh are paramount. The tint 11 a inherent in every oec:aslon and II! ev· 
penetratln. and honest aet of obJec. ery visual decision. A aet of rot in,. 
Uvea for the kind ot Infonnatlon and, achieved without a rllk judgment can· 
therefore. the kind of undentandln, not very adequately be used to JudIe 
necell8f')'. The accond ia a penetratin, a risk .!tuation._ 
and honest evaluation of the dale pro· Mainly the clalma tor the meehan· 
duccd by thOle invCltiaations. Any· .. Ical telters lOem to be .ome ratJnJ:' of 
thin. In. between muat be tailored to determlninl thresholda of vL~lb illt)·, 
theae two quallftcatlons and may not thresholds of Iealblllty, length of eye 
be lndl.&crlmlnate or routine. dwell, etc. These minimum require--

The Ilorioua reaulta of Q Crolll lec- menU: tor visibility and lealbllity 
tlon pan'Jl of thousands 01 people rep. auch basic .tock in -trade for an)' 
resentln. the entire country, Inter- alaner that very 'often a 
viewed and queried In dtpth, really the de.lanel's teak II In 
hal very Uttle to do with how many " of departln, from the.e more 
~1a those people will buy. characterJatiCi. • 

We can quarrel, however. more ActuaUy, in vulon and },laual 
• pec:lftcaUy with the , valldJly 01 the nltlon,"; the lanauBl. tom" no 
mechanical tetlin, and "tin, devices- ' how le.lble·or.".vWble, v~:y often 
now In ute to supposedly alve the second place to other dtaTacterlttlcs 
manufacturer the Ulunncc that his form, .truclure and .color. There it 
propc»ed packa.e will be luceeuful. (Continued 38) ' , . 

MANUF~CTUltUS - ENGINEERS _ DESIGNERS 

MACARONI PROCESSING MACHINERY 

Galliera Venda - 'adoya - Italy 

Dott. I •••• NICO & MAltlO 
TEUFONO 99.155.99.176.99.1~' 

C. C. I. A. P .... OOVA 50129 
ULEGAAMMI: PAVAN·GALLIERA VENETA 

Ff. 55. CITTAOELLA 

REVOLUTIONARY 
TECHNIQUE OF 

D~VELOPMENT IN THE 
MACARONI PRODUCTION 

Automatic Sp .. ad.r p .. liminary Dryer 

NO STEPS TO CLIMB. ACCESSIBLE FROM THE FLOOR. 
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PRESS 

AVAILABLE IN SEVERAL MODELS: U.S. and Canadian Repr.aentotl,.a PAVAH 
I 

For produc'tion Of 700, 900, and 1600 
Pound. P., Hour. 

AIIO Dual P.... Sr.tem For 1800.1900 . 
Pound. Production. 

I 
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. . What', New In Packallne

(Continued from pale 8) 

In contraltlng ~lors and In propgrtlon 
to the alze of the box; ~ 

4, RequIre a delianated place on 
tho pack.,e for ' the required Ingre
dient Intormatlon: 

.. e. EstabJiah alack Oil l tandarda 
wJlh Industry 8!listancc In the vorl
OUi kind. of commudltic!lj 

6, Establish IItandards of nomencla
ture, ' such as arnall, regular and larae 
to detignato certain weight. or meas· 
urements best fulled to a particular 
commodity: 

7. Establish lome type of standard. 
lullen or weights Of size. ; 

B. Require price per ounce or unit 
measurement to be placed on all pack. 
GI!!I ; 

9. Est.bUsb . tandards for avera,e 
rervin. portion.: 

10. Require pack_lin, to the near. 
est full ounce, then!by, daln' away 
with fractlon.Uzed

l 
wellhLt: 

11. Require Wliere wel8ht b not the 
primary unit or efficiency the proper 
unit. to be placed on the~pack8ge in ad. 
ditlon to the Weight - ror lnItanct', 
atandart! wash!nll in Ii deterlent pack. 
aee i 

12. Control tho ratio 0(' the volume 
or the product to the lite or the pack· 
alei ' 

13. Control the proportion. or pack. 
a,et; 

1 ... Re,ulate or prohibit certain pro· 
motion., .uch as cents-off deats. which 
may be lubJect to high deeree of 
abuse; 

15. Abolish meaningleSs qualifying 
phrases . uch OJ ,uper, economy, giant. 
etc., requiring Instead that content be 
deslcnaled only by we!lght. 

Light 8po! for Prlee Marldag 
Now a word nbout a light .pot on 

the package! for a price mark. With 
more and more food products beln, 
.aId through the store., It becomes In· 
cfCasingly Important that the 'hopPer . 
be able to see the price easily and 
quickly on all our rood package •. You 
may wish to live some thought to thia. 
It il one of the recommendatlona o~ the 
Food PackaRlng Council. In arranging 
tor a price spot we IUllest you make 
It Iorio enou&;h for multiple pricing. 
because Itores are dolnl more mul· 
tlple pricing 011 the time. We further 
IUliest that the lIlht spot be Jocaled. 
In the upper rlRht comer and/or lop 
of the package. 

St&Ddar4laaUon aad UD1Iormllr' 
of Pack ... 8latt; . t 

Thl., too, is M)methlnl you may wish 
to keep In mlnd. Some ~mpanlel de-
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. '. 
light in chanlln, their paen,e ahapeJI 
and .Iut all too often. Because house· 
wlvet., for easy and quick IdenUftcat10n 
of your products, like to aee them In 
the aame ,GOd lookln, dreu, It 11 rec
ommended that you do not jump from 
one . hape to another, except for real 
good reuont, or even from one Ityle of 
type to another, but to keep packa,e • 
and 1010 • • tandardlzed, and to \ make 
them .imple, not gaudy. Many pack. 
ages are over - done, over· desllned, 
over-engineered. 

A Stot. Card for Your 
Macaroni Packar.-

For your convenience, we are . ug
gcstln, below a leere card for maca
roni packa,es, A lcore of 60 per eent 
is allowed for consumer Impact and 40 
per cent tor ~taller Impact. . . 

Consumer impact ............. 60 per cent 

1. Appetite Appcal-l5 per cent 
Does the pockago have thRt 
"come' hither, pick-me-up 'and ' 
take·me-home" , look? DneI It 
have hllh Impulae value? 

2. InfonnlltJve Vatuo-:.15 per cent 
Does the pack.,e .n.wer the 
quesUon ''What 11 It," "What 
'wl11 It do for me?" "Doel It car· 
ry recipe IUlleationa?" etc., and 
"What' 11 the price?" 

(Make ' lure the price lPot 19 
In ppper nght comer and/or on 
top at package,) 

3; Product-Quality Appeal-15 per 
' cent "', 

Does the package renect the 
hl.h quality of the contents? 
Doe. it uP-lUde, nlhu I than 
down-grade the product7 

... Easy to Handle-15 per cent 
11 the packa,e a handy pack
age? Is It tIl. y to open or does 
the howewlfe need a "toot kll"? 
11 the packa,e euy to reclo. e 
in order to .. ve the unused por
tion? '. 

Dlac:ouaJ HoUMS (WW They Hel ).> 
or Hurt Pacbgmgf) 

Now a word nbout the future 
at discount houses en the p",k .. dn, 
problem. Without attempting, 
to' live an opinion, let me quote 
differinG opinion!!, each man hlSh 
the ranka at packag<, de. lgnlnl. 

, Waltar Landor. of San Francl.co. 
cen~y .ald: \. 

The dlacount-hou!e will affect 
aglna In the lOme way all 
marketing Innovation. leem 
innuenccd packnglng - by I~:~~~:l 
lb. imporlance of package c! 
stimulatln, the purchase 
When a customer lOCI to a 
house. Ihe dot's not expect' 
mel't'handls~ab. Jua! .xpeda 
"Ieee. The lavlnp which are 
on to her Ihe usumes are coming 
a more economical operation, not 
cheaper good!!. Package d .. lp 
mUd assure ber that .h. 11 getlm, 
qua!U,. .f. 

Another' aspect of dlsccunt· 
which increase. the rote of 
de.lan in the purchue deeillon' la 
fact that the more complex and 
perronal a ret.:r.i1 operation 
the more the euitomer II 
innuenCf'd by the appearance 
product. Splnnln, dizzily from 
era'ton to motor 011 to candy In a 
ter nf seconds, the ' consumer can 
com" more and more under the 
ence of the vh,ual It!Pec:ts of a 
uet-which, In the case of fooda, 
IOlely the packa,~, 

A' somewhat opposite vIew' Is 
by FrUllr: alunlnolo, of New 
City.' A recent .tatement from hilt. 
Iowa: 

The rise of the discount-hou·c 
bound to have a profound ' affl' ~t 
packaling. Thls I. a new me","" ." .. 
in, concept which will produce t 

klnd of merclumdlse handling, II 

kind of display and In a aenst', 
a new consumer. The dlacount 

. . wW ultimately be a far cry fr', ~ 
Re'taller 'Impacl ............... : .... 0 per cent aupennarket of today, and the dl ounl 
1. Brand Identity-lO per cent house package will not only h: . i! 10 

wm the packalle malntain the sell the product but also will h .. ... e to 
Ide!nUty of the food until the function 88 a llorage unit and lo r n\'M~ 
product is completely used up? n means for InVentory control. '':on· 

2. Protective Qualitlei-IO per cent celvably It allo wllJ ha~e to b.. oble! 
Will the packl,e properly pro- to withstand a ,reat deal of DU,Uma· 
ted Uio contenta unUl . used by , tlon 81, ,tor Instance, automatic. han· 
thr- eonsu!ner? . dUng from the slora,e to the d l ~play 

3. Stacking Abillty-lO per cent 
DoeJ the packa,e atack well? .'. 

.. , Standard Package SIu-l0 per ' 
cent 

Is the packa,. .I.u as recom
mended by the Food Packaging 
Councll1 

point and ' even, perhaps to thr rid' 
tomer'a automobile. 

SPecifically, I look tor theae chon,es: 
(1)' Laf,er unit :pDcks,~ to facilitate! in' 
ventory, cut paekagin, cost., and 
able the shopper to 'buy larlu 

.(ConUriued ·on. pa,. 38) 

DU PONT 2 IN 1 POLY IS BOTH . . .......... . 
TOUGH AND CLEAR! 
~ome polys are lough. Others are clear. But only Du Pont 2 in I poly 
IS both: ,toughness to hol~ macar,:,ni without puncturing or tearing 
. .. c1anty to show the nch quality of your macaroni. Try it and 
you'll see why many leading macaroni makers, ' 
like National Food Pr Jducts, Inc., now specify tfi1U PON~ 
2 in I poly. You C>lr. get full information from \.!!! !y 
your Du Ponl Representative or Authorized Con- "'" •.•• 

I D P F'I De W'I ' It"-, hoItot1 10. '"'Ie, tl~ vcr cr. u ont 1m pt., I mmgton 98; Del. .. . _" ...... 
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Wh.t'. ' New In '.ck.llnt-
(Continued from pale a4, 

more~' economical quantltlea .. 00 one 
Ihoppln, expedition. (2) Sturdier paek-
8.ln, comtructlon, for reuolU .Iven 
above. (3) More emphulJ on trade
mark and/or brand name, II!Sl on prod
uct mustraUon because' conlumen 
buyin, in tarle quantities and select· , 
Ina: from a tarler number of compet
In, producll wJIl want more BIIurance 
of reliability. (4) A decrease of Ille 
"luxury look" in packagina: with m .... ~ 
cmphuJt on quality, depen": ·'·\lUy. ~\.! !.. 
In , all, ] think the distount·hc,,1 :: . ,,- I' 
require more palmt.kln, packele d,· · 
. Ian In terl1\l or both Itructure and 
lurtace. 

I JadUlby s.U·R~"Uoa 
(Toward Packaalna Proareu> 

You may wbh to coRilder the ad· 
v,"~llUy of doms &II the cereal manu
t.cturen are aUempting to do. They 
have prepared. Princlplea of Good 
PracUce rCRardin,: (1) declaration' of 
net contenit. and {2} the ftll at cereal 
pacta,". Jult how they are ,oln, to 
enforce these principles. I do not know. 

Should you leaden in the macaroni 
Industry decide you want to do lOme 

. Industry lelf-regulatin,. J am aure you 
could do a aplendld job throu,h your 
efficient aecretary, n a mel y Robert 
Green. In other words, you now have 
,the machlnery act uP. if you decide to 
do the job. 

Here are the principles aet forth by 
the Cereal Manufacturen: 

Principles of good practice re,ard· 
In, the declaration of net content.a 
on, and flll of cereal packa,es-
1. Breakfaat CC!rt!al packages ahould 

be properly filled and the net weight 
clearly . hown. 

2. The Cereal Institute is oppoaed to 
packagln, which mlaleadl the con· 
lumer. 

3. The net wellht atatement Ih.U be 
clearly and prominently Ihown on ce· 
real packaQcs so aa to be readily found 
and easily read by interested con· 
lumen under cultomary condltioDl of 
purchase and use. 

The Cereal !nlUlute recommend. 
that the "net welaht" statement be on 
the main dlaplay panel of cereal pack. 
aact In bold-face type of not lellS than: 

(a) elaht point on packalel the m.in 
plUlel of which haa nn area of up 
to 25 Iquare Inches. 

(b) ten point on packages the main 
panel of which has an area of 
25 but not more than 50 IqUo.re 
Inche.. . 

(cl twelve point on p.cklles the 
main panel of which has an .rea 
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or mo .. Ihan 110 bul nol· more a .,adual ;I'ln.'landa~ or livlna . T'S TWIN HEAD PRESS PRODUCES 
(d) ~:'n! "';.: ~:h:a .... the :7:~:I~lyd~~~a~':!t.:. ~re'~le!'I=;'~ ~Il 400 SHORTCUT 
In ?:~:!.~ ~:~:~: ~:::~ ~peol:1p~I:{J-::~iq~~~~y'~;o~:~~~ i;, Ibs~ of per hr. 

aired prominence for the "net welaht" 
Itatement, the Cere.1 Inatitute does not the flnt tlmo In hlatory, and at 
believe I~ 11 feulble to recommend a lowest poulble . coat . . 
particular location for luch ltatement In paclnglng (un!HI dlacount 
on the main dlaplay panel because of tip the boat over) the nlxt.,' ........ _ •• 
different p.ck.ge dealrna. Ihould show a lrealer 

• . In 1I111n, bre.kfut cereal pack· 
aiel, .ttentlon should be ,Iven to the 
flU· reuonably obtainable durin, the 
IIl1In. operation under load manufac" 

packaae. th.t save time, 
to open and elose, .nd, In 
make the housewlfe'a tuk eaaler. 
example, the use of euy openlnl de· 
vices luch as m.ny cereal companies 

turin, practice with appropriate rec· (and even chewlnl , um) now uae will 
oanltion of: , - increase areatly. Too many packip:tI 

Ca) the .import. nca of matntainln, now require a veritAble lool<hc~ t 10 

product qu.lUy and of protectln. OpeD.T Paeki,es wUl be euler to hL1· 
the product throulh trade chan- die and store: thtly will be muc;l ]1,\1. 
net. to the .oonaumu'a table; er In wel,ht snd stronler too· 

(bi the packa.e apaCe reuonably they w1l1 ha~e a lot more "built. In· 
needed for product prolecUon a, sell." We ahould see a pronounced In· 
tor example, apace for package creue in the use of pluUa, retultln. 
linen and thelr Insertion prior to from new fonnulatlona and extnuloN; 

, fll1lna, and Ip'ce for the linin, a areater use of aluminum packalel; 
and clOlln, of .uch linen. and more lIaht welaht conlalnen; 

(c) the pickl,e .p.ce reasonably better dealIDed pIC'.e,ln; 
needed bet.we of difference. In lamlnaUoDl: and m."hlnen 

volume, bearin, in mind that in which will whir aw.~e~y~~~;~if~~I1~:~~ I the nonnal course of manufac. and require le51 human 
ture. the .ame product havlnl olher worda, more 
the ume weicht varies in vol. case 01 plastics, Mr. L. W. He.,hu,,'. 
urne, due to • lreat variety or head of packa,lna ' for the lreal 
unavoidable raclon, which In· tlonal Dairy Product.a Corporation 
clude: variatlollS In alze, moisture cludlng Kraft Cheeae) lIyl thut 
content, and ch.racteriallca 01 milk will be packaled In plaUe 
r.w matcriab, which requIre ties within 10 yean. He further 
vel')' trequent , chanles in proc. blow. mouldIn, machlne for 
euln. methcxb, .uch u cooking. pluUc milk bottles 
dl')'inl, temperin.. and toasting to flllln. 11 now almolt rUdy 

procedures and times, and main· ' There will be more m:;~~~~,~~i; 
tenance or proper mobture con- searth, more dudl" to 
tent. .0 u to correct to the ex· lacton which moat in"uence 
tent poulble conditions caused aumlna public with a l pecillc 
by luch raw material variations, For example. the ~nt 
and vari.tlons occurrtn, in pack· in Wlnaton-Salem, 
a,ln, caused by dltferencea in cotta,e cheese in 
particle alle and ahape and man· ounce pouchel hu been 
ner In which cere.ia flow from that the company which 
Ollln, m.chlnel Into the pack· searth now hu the idea 
ale. clal use in Rochester; New 

Wh .. •• Ahead In the Food. 
Indllllrf and In P'ckagmg 

It lnay well be that within 25 yean 
we wiU truly see • world-wide food 
Industry functionin, in a bl, way, 
where conceivably a alobal televlalon 
network may well be the conaurnen' 
penonal mopper, takIn, and fll1in, or· 

The packaaln, industry 
Ita Infancy., It now la In the I 

alona: with electronlCl and 
Because packa,lnl can make, 
a company, we IUlielt that 
f0W' . packaga. 11 Is fOur IU.,nl·61! 
nrr powerfuL· Alftmaa. , 

den pl.ced hundreds, even tbouaandJ.6. I M tl 
of mUea away. Jet transportation could "nnua •• nl 
revolutionize the food buslneu. Maca- The FUty..ellaah~.th~;.~~.~~~~:~ 
roni product.a made In Europe could be the National II • 
flown to America for ~ conaUmpUon Auoc:laUon will be held at 
wlthln 'o few ahort houri. Many of our .. ateld,' Hot SprinpHVlr,lnla, 
new m,.rketa '!:V1Il be OV~De ... : wbere ... IM2. " • ~~. ..' . . t'" 

MAc.ui~".!1.!?~~~1 

Twin Head for TOP PRODUCTION 
with slow extrusion for HIGH QUALITY 

Large mixer and screw for UNIFORM PRODUCT 

PHONE or 
WRITE 
tot AIIDITIOIIAl 
11..,...001 MACHINE co., INC. 
Tel: 212 Elf. 7· 7640 280 Wallabout St., Brooklyn 6, N. Y. 
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lIictitnltlon for '-11-
(Continued trom page 28) 

fo~ the advent or self·servlce. Rouottl 
11 a prime supplier of the rom'pany'. 
colorful cartoN and labell. . 

Allred Roasl, president. commented 
that the trademark created by RoISOUt 
wu Indeed the company'. mOlt Impor. 
tant Ilnlle property. It refteda. he said, 
the quality and experience of many 
yean of faithful family lupervlslon. 
The company I Intend. to make maxi
mum use of it on their atatlonery, 
truck., odvertlslna: and promotion rna· 
terlal. u well 83 on their packaglna:. 

VI.uol 'erceptlon-
(ContLnued from Pile 32) 

Yery Cood example of this whleh must 
be familiar to all of UI: I am about to 
enter a buildln • . There, in larle letten 
over the door handle is the word 
PULL. There 11 no question .bout the 
legibility or the vlllbllily .. • any of 
the mechanical tetOn. devices would 
nte them htahly. Also, I for a mo
ment am a captive oudlence . for thb 
v1llble.lelible word. PULL bee8U1e J 
place myaelf Iquarely before It arid 
mull take action in this fteld of vblon 
containlnl and lurroundlnl tht. com· 
munlcatlon. There is no queltlon about 
recoanltlon, because It is prelented In 
a languale fonn familiar to me and 1 
know III Iymbols. 1 might even dwell 
upon lome point of Interetlt in the In· 
ciled. characteriltlc:s of the letter forml, 
or the cut of the Jedt •.. but, as of len 
.. not, ••• I PUSH the door l 

A perfectly lood, high rating, hJah. 
Iy v1llble, highly lealbte, recoenlzable 
and lonl·dwell Jl'8phJc mellale hu 
not only nnt worked for me, but J be· 
haved Just the opposite to II.. direc· 
tivesl 

Why did J behave this way' Per· 
hap. the Itrueture itself communicated 
more convinclnl information to me In 
tennl of my own experiences. Perhapi 
pushlnl wal a more logical constancy 
with my own attitudes and motivatiON 
at the time, in moving positively to 
,aln entrance to th~ bulldln •. 

One thin. II certain, any mechanical 
tClt raUna of the lettel'l, their I~e and 
v1Jlbl11ty would not -have foretold the 
kind or believabilJty or action I could 
take relative to It under actual circum· 
• tance •. 

Mechanical telearch. too, cannot real· 
Iy ftnd out a culiomer'1 wanta-It can 
merely attempt to indicate preferences 
between the kinds of thin" It had al· 
ready 'otTered him. . 

It 11 indeed a .. d indtdmen& of reo 
ctnt bUllne" development that .. far 
as mcchanl~al tesllnl of pa~kllinl I, 
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concerned, that bUl lneN lOuaht a faith 
for pa~kalln, Jud,ment and feU prey 
to a system ot "ting .upentliloni. 

'ocko,ln, Con""en __ 
(Continued trom pale 10) 

Wrona Sol" Technlqu" 
The A. O. Smith Corporation of 

waukee recently uked 30 of their 
eurement .upervisors what they 
about .. le.men. The anlwen 
lOulht only for their own U&e but thty 
aroused 10 mu~h Interelt that they dis. 

them, evaluaUn., develop In., and mar· ~losed the resuili. Here 11 what thtl' 
ket·lHtin. them, before commerelallz· found: 
Ina them. It · you Iklp any or these Three·fourths waste time with 
.teps, you are liable to be in hot water. " ~hat. more lhan halt talk too 

Now for lOme briet, timely observa· thlrd la~k enthusiasm, and 10 per 
110M: With re,arei to the Congtcuional call too' often. 
InvetUgaUoni of deceptive pa~ka,in" More than haU lean too heavily 
I am convinced that Senator Kefauver personal acquaintance, a third try 
doean't want IlIglllation If IndUltry wlll bypasa pur~hasln, people to get to 
re,ulate Itself. But If lndUitry doesn't duetlon men, and 31 per 
do this, the Oovemment will see to It on Influence or pressure. 
that it J. done, and there are ICIme out of seven thlnkl he can "buy 
pradlces that need correction. with lunch. 

Anyone In the pa~ka.ln. Industry or Only a fourth try to learn a cu"lOml· . 
lellln. a .upermarket ahould make It er. probletnl and netdt; SO 
his bUllneu to see what Joel on in don't even try to ftnd thll 
litoteS. Find out what I.J happenln. to don't know thelr own produd; 
your produd from the time It leavn pretent an , InetrecUve mella,e; 
you unUI It ".,11 into the coRlW1\er'. merely take orden. 
hands. You may have your eyes opened. More than hair fall to help with 

... UTOMATIC IGG IMPTYING M ... CHINIS 
FO .... LL YOU. M ... C .... ONI '.ODUCTS 

M •• I ....... 
c:.,.clty: 
5000_ 

'Plr hour. 
FlnaUy, with an of the emphaala on lee, and more than a fourth 

hJahn 1PHdt, m~hanlam and auloma· low the statUi of orden or 
tioo, remember that materlala mutt be after they .et an order. Jl. ~y to,;;C:o;I,:";:.,,'::=':7:;:;::;::='==':=:;:;:::='-===""'==""= 
married to the machine-let'. be lure , When It cornea to value ~~~~~':;;I=.:'· t:t:;; 
we .el Ibe n ...... ry performance and ..... arch 10 determine whal ~ MA!:HIHEIIY WOIIKS BOSCH & HOLTES 
quamy out of the material. 10 the mao or product wUl best lerve a 226 AnJ.II.rutnI.t, A~ .• terd .... , HolI.nd 
chine. will work.. need - there 11 overwhelm In, 

He.. Kroft Dinner 'ocko,e. 
Kr1lt Food'. dinner line. conslatlng 

of I,.alhetll dinner, noodle with ~hl~k· 
en dinner, and macaroni and ~heffe 
dinner in newly deallRed vertl~al pack· • ,e., will be promoted in 1962 tbroulh 

' 8 premium olf~r on the packale and an 
advert.l.Jlnl prolram. 

Ads will appear in Thla Week, Pa· 
rade, . FamU, Weekly and a selection 
or Independent neWipaper . upplements 
durin, the earl)' part of the Y·ear. Perry 
Como'. Kraft Musle Han will abo pro· 
mote the three produ~.& Advert1lln" 
both television and prmt. will continue 
throughout the year and retaUen will 
be lupplled with in·.tore d1lplay mao 
terlal. 

The newly designed packages fea· 
ture enlarged dish UiUltratJona and the 
1r1a~aronl and cheese dinner use. tour 
different IllUlt"tJonl on altematinl 
packagel. The hew packages 8110 in· 
corporate recipe IUlleIUOnl , and an 
"euy open" feature. 

Duru", Se",lnor 
A Durum semlnu II being held on 

the Fargo eampUi or the North Dakota 
State Unlvenlty Mareh 19-20. 

ment. Of the buyen lurveyed, 
cent Jay that Jaleamen who vult 
have little or no cor .... 'f:pt of the 
lem. About 85 per cent see \hIli as 
deterrent to a .. Iesman'. ,u~!I. 

Hew Sey",our Plant 
A new egl proceutn, plant 

opened January 2, In Gainelvllle. 
ala by Seymour FoodJ, Inc. 

Housed In a .pectally 
em, 10,000 lQuare toot .lruct" ". 
plant conlalns the latnt In 
ega proceulnl equipment. 

Seymour FoodJ of Oeor,la, h .· 
ploy. 30 pcDOni. Mel Cool I ~ 
manager. 

Approximately 5,000 ~ue. 
weekly will be br.:: kr.n and 

Into ell products rroo~r d~~:I;~';:;' ~~;~ 
throughout the world u 
IOrt and Eggllte trade 
these elU' wUl bo .upplled 
eQtem ftncks accordln. to 
PerrY. II, Seymour president. 

Seymour Foods, Inc:" ho.s its 
office In Topeka, KanlU. The 
Ian proceuln, e,p In IDOl! and 
Its be,lnnln., has c:ontlnuou,ly 
duced . Innovallonl and 
that have made It a. leader In Ita 

Four topical dlac:u.ulon periods are I 
pl.Me<! to deal with durum produc. Few thin .. are harder to put up 
tlon, marketin., proceulnlC and re· than the lMOyance with • l oud 
&earch. ' :.:. .mple.-Mark Twain . . ~ . " 

JACO IS-WI NSTON 
LABORATORIES, Ilc • 

£ST. 1920 

Con.uItiq and Analytiw Chemi"., .peciaIi./n4 
in all matter. Involvln, the ... milllil/on, pt"Od~ 
lian and labell", 01 MaClUOnl, Noodl. and BU 
f roduet& 

I-Vile" .. ". and Mlnertl.' Inrlch"'lnt A ... ,.. 
2-1 .. Solid ••• d Cal.r Sc ... I.I ••• , Y.I ... e.d 
'" N .... IH. 

3·-s.",otl .. ~ .nd Flo .. r Anol,.I., 

4·-1 ...... d I ..... 1.",.hH •• I.' •• II •• H •••• 
MI ...... .,I ...... Iy.... . 

S-S ... NITAlY ,i.ANT INSPECTIONS AND 
WIITTIN .UOln . 

James J. Winston, Director 
. 156 Chambers Street 

New York 7, N.Y. 

MONARK 
DRIED EGG . SOLIDS 

SAVE YOU 

\ 

TIME AND MONEY 
• EO'r to Hondl. 
I No Storo •• Problem 
I 50 to 200 pound Druml _ UII the 

.1 •• th •• ', b ... for rou 
I YOU can 10 •• monlr ".'ng 

MON ... IK Y.lk .r Wh.l. I., S.lid. 

also available 
FROZEN D ... RK YOLKS .r WHOLE EGGS 

MONARK EGG CORP. 
601 I. Third St. K ••••• City 6, M •. 

...... Cod. 816-421-1970 

RAVIOLI MACHINE lOUIS 162 U" I II" IAVIOUS .... ,....., ... .,.,. .. 

1~.fUjJ ~ s.~ 
221 .., Street. s." " .. cflCo 11; Cellf. 

T.'-"'I .. Detttt.. 2.2714 
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40 YAn Age 

• "II Your Pack_Ie Perfect" .. ked 
the Macaroni Journal In March, 19%2. 
Hany K. KnoVo'lton, General Electric 
Company. observed. that 8 packale to 
be conlldcred perfect mUlt be of .uffi
clent ,trenlth to insure delivery of 
contentl in pe:r!ect condition, that it 
be at U.ht .. poulbte. and that Itt cost 
be not Poxceulve. Shape, lenera) .p. 
pe.r.~,,:e, and intellilible labeUna allo 
tend to ,lamp. packa,e .. ''perfecL'' 

• I!. C. B.um of the Joe Lowe Com
pany took Journal readers on an arm
chair tour of Ule dehydrated el. prod· 
ud Indwtry in the Orient. where an 
averale ell breaklnl plant ~mploys 
lOme &00 women for an avetale daUy 
wale of about fnur cent.. 

• I'reIno M. c. ron i Manut.durlnl 
Company told plans to crect • new 
'13,000 plant. CoDilructlon of the one
story brick bulldlna. 10 arranled as to 
pennlt future addlUona to the build
In ... required. was to begin u soon 
at tho weather permitted. 

Sf YHH Ap 

• The price culllna: orlY In the maca
ronllndualry ... retult of the depret
lion, alleeUnl both bulk ond packiae 
lood., relched new hellhts, with rom
plaints Cftmln. in from aU are ... The 
NMMA IUllested manufacturel'l could 
best help themselves by avoldlnl over
production to the point · where sur
plwes mwt be dumped at ridiculously 
low prices. 

• Fllurel IRued by the Department of 
Commerce showed macaroni produc
tion had Increased by approximately 
100 per cent since 1914 and Imports had 
deellned about 92 per cent. Per capita 
coDiumpUon increued to about 4.03 
pounds In 1927. Census Agures In 1929 
Indicated there were 371 Arms In the 
United Statea employlnl more than 
6,200 workel'l. 

• Henry Mueller, president. C. F. 
MueUer Company, Jeney City, com· 
mented In an article publllhed. In • 
buslneu trade malulne: ''The Chinese 
may have Invented the macaroni mak
Inl procell and to Italy must 10 the 
credit of developlnl the process 
throulh the Middle Ales, but to Amer
Icans mull be liven the credit or de
veloplnl the food into the clean. 
heallhful and nutritious products of 
the pretent day." 
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• The speelal fund for Macaroni Prod
uctl promotion and education paid for 
three excellent releuet read by mU-
1I0ni durinl the six weeks of Lent. 
Nutritious mcallell recipes were liv
en, economical but hearty dllhes 
Itressed, and an appeal made to the 
homemaker that lood cooking aids 
morale durinl war tlme. 

POI SALl-8uhl.r Preu, lIu M'III'. 6011 
175. MacaronI Joumol, Palatine, 111. 

fO ..... U--Ambr.tt. p,.u with Spread .... 
Box 178, MacaronI Journal, Palatine, III. 

fO ..... U-Used Senlanl Spoghltll Cutt,r. 
Oal( 181. Mocarord Joumol, Palatine, III. 

WANTIDI Macaroni Grlnder-Good Condi· 
lion. Boll 188, Macaroni Journal, Palatine, 
III. 
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• B. R. Jacobi, WuhlnJton representa
tive, reported on the proposal at the 
rfttnt hearlDl on StandardJ of Iden
tity, to ftx Itandard.l for macaroni, spa
IheUI. noodles and noodle products. 
not only In terma of composition but 
in terma of Shapel and IUe .. _ AIeecI c."........ ........... ................. 'I 
• Alfonso 0101 •• president of Alfonso .5eadll', Mee'l ... , .. , .......... ,...... Jt 
Olola & Son., Rochester, New York, IeKt. 
and put president of NMMA, had three a N ..... ............................... ,.. Jt 
of hit boy. lervinl In the armed forcel .,. .. l1li c..,..,. M. a G. .............. l' 
at thf' same Ume, aU as artillery men. • ...... c.".,...... 'nt ..................... 1 .. ' 
Horace, the eldelt, wu ItaUoned. In a.-..t Meal .. c..,.." I.e. ...... 17 
Stewart, Geerllaj Anthony at Fort c.. ........ ,. .... Mml", Ce . ... . 11·" 
Breil. North Carolina, and JORph at Def, .. elacl Mee'l .. C.".,.I5e . .... . I • • IS 
Fort DeveN, Mauachuseltl. 

• Bre~d wu . quoted at $16.00 a loaf 
and macaroni at $10.00 a pound, oc
cordlnl to London dlJpatchea divulalnl 
Amarlcan.Brlthh plaJ\l to send relief 
food to the ltarvlnl mUlloN in 01"eeH. 

10 Y.I" A .. 

• Charles Jot Sievert of the New York 
World-Telea:ranl, commentlnl on the 
New York meetlnl of the sponson of 
the Winner Dinner related ' product 
promotion which the macaroni Indus
try II lupportin" obterved: "You don't 
need a Int ot money to advertiM In a 
bll way if you do the Itrallht-line 
thlnkln. that lOme packen and Indus
tries have done for a haIr.mllllon dol
lar tid pitch." Some 19 macaroni manu
fActurerl cooperated In the promotion. 

• In 1951 elbow macaroni alaln proved 
most popular with American COll!lum
en, 'accountinl tor 3D per cent ot all 
.ales. Spalhettl with 28 per cent. elS 
noodles with 16 per cent. and lonl 
macaroni nine per cent. fonowed. 

• The La ROil brands of macaroni 
products rontlnued to lead the wes in . 
the Grea~r New York market: accord-

L I. !hi '.at iN N .... ,. c..,.., . 
... ,.1 Mill., lae. ............... . H_' •• c..,.., ..... ....... ..... . 
l.te,.. ..... 1 MWI", eo.,.., .. 
.rACK ................................... .... ... ; ... 
J.ce ... Wla". a.. ....... rIn, lac . .... .. 
Meee,..1 .le.nMll , ................... ......... . 
MeWed, D., a SHt. I_e. .... ..... ...... .. 
M ... ,., In Cot,.NIM ............. .. ... .. 
....... N. IM. ........................ · .. · .. .. 
....... 1 U.II .. ,.,. c.r, . ... .. ........ (ou , 

•• ...&1 MIlI .... 1Uq MW., MiUt .. .... . 
U.s. ". ..... a 1JtHI,.,a. .. ........... .. 
W .... ct I Tie .... , I.c. 

Swill VI.lto .. 
Dr. Rene Buhler and Dr. Rolf Gub· 

ler vltlted the new Minnrapoll! head· 
quarten 01 the Buhler Corporation 
cent1y. Dr. Rene Buhler It 
the parent firm In Uzwll, Sw,,,,,,,'.,nd, 
Dr. Rolt Buhler, cou,ln or the ownel1, 
II 8 leneral director, The Buhlers were 
luelt.s of Mr. and Mn. C. 
Moor. Mr. Moor I. president 
American branch of the rompsn)'. 

Jnl to the monthly survey made by ~ F S h ttl 
the New York World Telegram for De- re. pal' . 
cember 1951 and January 1952. Othen Booth 'Filherles " on,"w'. _~.~' 
amonl leven top brands were Mueller. lhettl ' when you buy, 
Ramonl, Goodman. Bultonl, PrinCf', The oller it belnl made In 
and Tenderon1. ' wllh new. paper 'd',er'b'~. . ~ - ,. 

" 

..,IiDnwld. 
ilock localion. 

43 Years Young! 
and we are cooking up .ome ta.ty reading 

for the April Anniversary illue of the 

MACARONI JOURNALI 

Macaroni Around the World-The Late.t in 

Packaging Equipment - a .. ,ar. Guide - all 

in the April illue of the Macaroni Journal. 

$ RESEARCH MEANS PROFITS $ 
Calh in on the trend towardl CONVENIENCE 

FOODS by UJing the complete research facilities 

of the Hoskins-Food TechnoloiY, Inc. laboratory 

and pilot plant to develop new or better product .. 

HOSKINS COMPANY 
TelephDne: Empire 2.1031 

_~.O. Box 112 LibertyYille, III. 



BUHLER 
autolnati production lines 

Continuous op.ratlon ••• 24 hours a FI.xlbl •••. to III your avallabl. 1I00r space 

Here are modern production methods at their best ••• ',uly ''''''''''''il Typical . UUl~U:K bulk handling and both long and short goods 
and (ollllnllous production lines that operate 24 hours producllon lines arc shown on 111I':sc paves. In uclua l practice, how-
ut the same time, they also provide automatic stanlgc ror I c\'cr. the hulk humlling system is engineered to lit your cxistinH 
50 you cun do all packaging during the daytime shin. and the Press. Sprc,ulcr, I'fe-dryer, ~inishin8 Dryer. Auto-

From Ihe truck or car which delivers Ihe raw material to Storage, and Culler nced not be installed cod-ta·end. Thus. if 
orlhe finished product, each step iscarricd out by present Hoor Sp,II:C in your present building docs not lend 
designed!o produce Ihe best possible produci in Ihe most to 5uth a plan. it's possible 10 arrJnge Ihl! various units 
possible manner, or on dilTerent noors. 

Whether you manufacture long or short goods, you will ~~~~~::~';;~~~~I~~~i~~~~:·,'~:~;:::;i'~:~(:'~;lgiVCYOU vu luable llssistunce 
10 discover the savings which Ll modern, automntic UU. BUIIl LU ~ tosls through plant modernization. Cull 
production line can offer you. Corporatiun, Minneapolis :!6. Minn .• IUe/u)". 
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What do you 
want . froll:\ ' . 

your d~rum.'I.: '--' 

If ' it's ,SERVICE, you' g~t it with a 

Baldwln",Uk, 
Nrw York 

StUnl Paw, 
Mlnnaol<J 

. . 
- smile from International! 

The.convenient locations'of International miIla at 
Baldwinsville and St. · Paul mean fast; efficient 
service . • , in bag orin'bulk ... . via railcar or truck 
. : . "plggy.back" or utbhy-b&ck," too. ," ' 

I ""' 

So, for dependable delivery' of top-quaJlty ' dunun 
. 'p~ucta,.ee yo'!r rePl .... n~tive from : , , 

ItJtenudio""j 
An I I IN G , CIO ·M P ' A N Y 

" ;. DURUM DIVISION 
..} \~ 

, 'j .. ". " ". " " I 

' •• N."AL 0 .... 10 ... IIIINNLfIoPOU. .,IIIINH.'OTA 
~ " .. ,- '.~ 

, . 


